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Issue Snapshot

. services to customers in the Rajasthan and the North East telecommunication circles in
I)I1art| India, which comprises the states of Arunachal Pradesh, Manipur, Meghalaya, Mizoram,  Ssue Open 03-Apr-24
Nagaland and Tripura. Hexacom offers its services under the brand ‘Airtel’. Hexacom's  |ssue Close 05-Apr-26
revenue market share for the Rajasthan circle was 40.4%, 39.2%, 39.5%, 36.7%, and 32.7%, .
while for the North East circle was 52.7%, 52.4%, 52.5%, 48.5%, and 42.0% during the  Price Band INR 542 - 570
9MFY24 and FY23, FY22, FY23, FY22, and FY21, respectively. Issue Size (Shares) 7,50,00,000
Market Cap (INR min) INR 285000

Investment Rationale:
Established leadership and large Customer Base in its area of operations:

® The company was at number one position in the North East circle during 9MFY24, and FY23, FY22, FY21,
respectively. In the Rajasthan circle, the market share gap between Hexacom and the market leader has
narrowed between FY21 and the 9MFY24.

Fresh Issue (INR min) -

OFS Issue (mIn INR 42750
® As of 9MFY24, Hexacom was present in 486 census towns and had an aggregate of 27.1 million customers (min)
across both the circles. The customer market share has grown consistently in Rajasthan from 33.1% as of ~ QIB 50%
FY21, to 35% as of 9MFY24, and ir.1 Fhe North. East frf)m 43.6% to 49.8% between.t.he same period. Hexa-  Non-institutionals 15%
com has the highest number of Visitor Location Register (VLR) customers (6.4 million) and a VLR market
Retail 35%

share of 52.3% in the North East circle and the second highest in the Rajasthan circle with 23.2 million
customers and a VLR market share of 38.7%, as of December 31, 2023.

® As of the same date, the company's customer base included 19,144 thousand data customers, of which
18,839 thousand were 4G and 5G customers, and data consumption per customer per month stood at

Capital Structure

approximately 23.1 GB during 9MFY24. P2 (502 (i SO000.000
Post Issue Equity 50,00,00,000
Presence in Markets with High Growth Potential: Bid Lot 26 shares
® Rajasthan’s customer base is expected to grow at 1.4% to 1.5% between FY23 and FY28, reaching 69 mil- Minimum Bid amount @ 542 INR 14092
lion to 69.5 million with a teledensity of 82% to 83% following pan-India trends with rising rural teledensi-
ty. Wireless customers are expected to account for approximately 98.5% of the customers by FY28. Maximum Bid amount @ 570 INR 14820
® The gross revenue of the Rajasthan circle was approximately INR 127.6 billion in FY23 growing at CAGR of
4.4% between FY14 and FY23. However, its revenue grew robustly at 17% in FY23 in line with the national Share Holding
trend, and the industry is expected to grow at 7% to 8% between FY23 and FY28 to reach INR 183 to 185 Pattern ARIEEE (oSt Ee
billion. The customer base in the North East is expected to grow at 1% to 1.5% between FY23 and FY28,
reaching 13.2 to 13.5 million with a teledensity of 8pl to 82%. ’ Promoters 70.00% 55.00%
Public 30.0000% 45.00%

® Wireless customers are expected to account for approximately 98% of the customers as of FY28. The North
East circle telecom industry will grow at ~6% to 7% between FY23 and FY28 to reach INR 39 to 41 billion,
supported by rising teledensity, higher internet penetration, and a potential increase in ARPU in the re-
gion. The industry ARPU for wireless services in the Rajasthan circle grew from INR 68 to INR 145 at a CAGR

of 20.8%, while in the North East circle it grew from INR 74 to INR 170 at a CAGR of 23.1%, outperforming e e LED
the national ARPU growth from INR 71 to INR 142.3 at a CAGR of 19.0%, between FY19 and FY23. Book Value INR 84.19
EPS, Diluted INR 10.98

Expanding Network Coverage:

® Between March 31, 2021, and December 31, 2023, the company has increased its coverage in non-census
towns and villages from 63,368 to 66,632, its population coverage from 94.2% to 96.0%, its network tow-
ers from 17,188 to 24,874 (of which the company owned 5,092 towers and leased the remaining 19,782
from tower companies), and its total mobile broadband base stations from 56,510 to 77,735.

® During the 9MFY24 and the last three Fiscals, the company has incurred INR 71,033 million on expanding
its network coverage and infrastructure. As a result of such initiatives, Hexacom has been able to consist-
ently increase its ARPU and market share in its circles.

Valuation and Outlook: The customer base in the Rajasthan circle is expected to grow at 1.4%-1.5% CAGR
between FY23 and FY28, to reach 69-69.5 million, with a teledensity of 82%-83%. By FY28, the number of inter-
net customers is projected to reach 62.5-63 million from 46.9 million in FY23, clocking ~6% CAGR. The custom-
er base in the Northeast circle will grow at ~1-1.5% CAGR between FY23 and FY28, to 13.2-13.5 million, with
teledensity at 81%-82%. By FY28, internet customers in the Northeast will reach ~12.5-13.5 million, at a CAGR
of 6%-7%. The company has 35% and 49.8% market share in Rajasthan and North East respectively. During the
9MFY24 and the last three Fiscals, the company has incurred INR 71,033 million on expanding its network
coverage and infrastructure. While Bharti Hexacom is maintaining competitive pricing with its peers, the com-
pany’s fibre asset less business model which is helping the company to report industry leading ROCE. The com-
pany’s revenue from operations was reported INR 65790 million which grew 21.72% YoY. The company’s reve-
nue from mobile services reflect-ed 97.65% and revenue from home and office services reflected 2.35% of total
revenue. The EBITDA was re-ported at INR 27857 million which grew 53.77% YoY with an EBITDA margin of
42.34%. With ARPu having moved up from ~INR 135 in 2021 to ~INR 195 in Sept 2023, we expect substantial
improvement in profitability around similar lines as Bharti Airtel over the next 24-36 months and recommend
to subscribe to the issue as a good long term investment.

Key Financial & Operating Metrics (Consolidated)

Objects of the Issue

1. Achieve benefits of listing on the stock
exchanges

In INR mn Revenue YoY (%) EBITDA EBITDA % PAT EPS ROE ROCE SU BSCRI BE
FY21 46023.00 - 10524 22.87%  -10339.00 -20.68 -41.31 -5.26
FY22 54052.00 17.45 18090 33.47% 16746.00 33.49 59.31 25.64 R e
FY23 65790.00 21.72 27857 42.34% 5492.00 10.98 13.96 12.87
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Bharti Hexacom Ltd., a subsidiary business of Bharti Airtel Ltd. is a communications solutions provider offering consumer mobile services, fixed-line telephone and
broadband services to customers in the Rajasthan and the North East telecommunication circles in India, which comprises the states of Arunachal Pradesh, Mani-
pur, Meghalaya, Mizoram, Nagaland and Tripura. Hexacom offers its services under the brand ‘Airtel’. Hexacom's revenue market share for the Rajasthan circle
was 40.4%, 39.2%, 39.5%, 36.7%, and 32.7%, while for the North East circle was 52.7%, 52.4%, 52.5%, 48.5%, and 42.0% during the 9MFY24 and FY23, FY22, FY23,
FY22, and FY21, respectively.

Investment rationale:

Established leadership and large Customer Base in its area of operations: The company was at number one position in the North East circle during 9MFY24, and
FY23, FY22, FY21, respectively. In the Rajasthan circle, the market share gap between Hexacom and the market leader has narrowed between FY21 and the
9MFY24. As of 9MFY24, Hexacom was present in 486 census towns and had an aggregate of 27.1 million customers across both the circles. The customer market
share has grown consistently in Rajasthan from 33.1% as of FY21, to 35% as of 9MFY24, and in the North East from 43.6% to 49.8% between the same period.
Hexacom has the highest number of Visitor Location Register (VLR) customers (6.4 million) and a VLR market share of 52.3% in the North East circle and the sec-
ond highest in the Rajasthan circle with 23.2 million customers and a VLR market share of 38.7%, as of December 31, 2023. As of the same date, the company's
customer base included 19,144 thousand data customers, of which 18,839 thousand were 4G and 5G customers, and data consumption per customer per month
stood at approximately 23.1 GB during 9MFY24. Hexacom has an extensive distribution and service network across the regions it operates in, and during 9MFY24
and the last three Fiscals, it has set up 51 retail outlets and 24 small format stores to reach 90 cities, as of December 31, 2023 from 23 cities as of March 31, 2021.
As of December 31, 2023, Hexacom's distribution network comprised 616 distributors and 89,454 retail touchpoints. Hexacom believes that it has been able to
grow its market share by its simple and cogent strategy on acquiring and retaining high-value customers by offering them superior experience at competitive
prices. The company's digital infrastructure investments, digital experience, and the digital services it provides along with Airtel and its affiliates have facilitated its
growth in market share and catered to the needs of its customers. Customized offerings through family plans and converged plans under the Airtel Black proposi-
tion have contributed to improving the company's market share in the post-paid segment. As a result of its strategy, Hexacom has been able to consistently in-
crease its ARPU and market share in its circles. During the 9MFY24 and Fiscals FY23 and FY22, the company reported higher ARPU than its competitors in its two
circles. During the 9MFY24 and the last three Fiscals, Hexacom has invested INR 71,003 million in capital expenditure on expanding its network coverage and
infrastructure. During the 9MFY24 and the last three Fiscals, the company deployed 9,805 network sites, and it aims to continue to deepen its focus on key reve-
nue-generating cities and high-value catchment areas and expand its coverage in rural areas. The wireline internet density of India stood at 8.9%, while that of
Rajasthan was 4%, and the North East was 3% as of FY23. Hexacom increased the number of its fixed-line telephone and broadband customers from approximate-
ly 70 thousand as of March 31, 2021, to approximately 289 thousand as of December 31, 2023. The company's strategy for fast-paced network coverage expan-
sion, network deployment, and having an asset-light business model has been supported by partnerships with local cable operators (LCO) in most of the regions it
operates. Such arrangements have led to a faster rollout of fiber home passes, shortened time for go-to-market beyond larger towns, and accelerated revenue
growth. This has enabled Hexacom to provide high-speed and reliable broadband connectivity to customers.

Particulars As of and for the nine As of and for the vear ended March 31, Presence in Markets with High Growth Potential:
months ended December 31, Hexacom operates in the Rajasthan and North East
2033 T 2022 2023 l 2022 | 2021 telecommunication circles in India. Rajasthan had 67

Revenue Market Share . - N
Rajasthan | 304% 39.9% 39.5% | 367% [ 3379 mll!lon telecom customers conFrlbutlng 5.6% to overall
North East I 27, 52.4% 52.5% I 48.5% | 42.0% India telecom customers, while the North East had
Customer Market Share 12.7 million customers, contributing 1.1% to overall
Rajasthan [ 350% 34.8% 353% | 345% | 331% India telecom customers in the 9MFY24. Rajasthan had
North East [ 498% | 481% |  480% | 412% | 436% a teledensity of 79.5% as of FY23, which lags the na-
. tional average of 84.5% due to its lower rural teleden-
Number of customers across 2G/3G/4G/SG data sity of 57.2%. Rajasthan’s customer base is expected to
(million) grow at 1.4% to 1.5% between FY23 and FY28, reach-
23 283 2 401 473 615 ral %9 798 847 899 90970 | ing 69 million to 69.5 million with a teledensity of 82%
1250 to 83% following pan-India trends with rising rural
1000 24005y | teledensity. Wire!ess customers are expected to ac-
count for approximately 98.5% of the customers by
750 FY28. Rajasthan’s focus on resolving regional imbalanc-
es and supporting growth in rural areas will create
500 demand for telecom services in rural areas of the state,
) 485 636 719 driving customer growth. The gross revenue of the
250 LE 205 Rajasthan circle was approximately INR 127.6 billion in
= 26 188 FY23 growing at CAGR of 4.4% between FY14 and
0 130 B 85 B L i FY23. However, its revenue grew robustly at 17% in
FYi4  FYis  FY16  FYI7  FY18  FYI9  FY20  FY21  FY22  FY23  FY24P FY25P | FY23 in line with the national trend, and the industry is
212G and 3G customers  B4G customers  m5G customers expected to grow at 7% to 8% between FY23 and FY28

to reach INR 183 to 185 billion, supported by a rise in
teledensity in the region, especially in rural regions, higher tariffs, and an increase in internet penetration in the state. The North East circle had a teledensity of
79.7% as of FY23, with a majority of its telecom customers being wireless due to the limited penetration of wireline serviceson account of challenges in laying and
maintaining wireline infrastructure given the region’s hilly terrain and extreme weather conditions. The region is also receiving special attention from the Govern-
ment towards infrastructure improvement. The government is implementing various schemes, including a 4G saturation project for the provision of 4G mobile
services across all 24,680 uncovered villages of India, including in the North East. The customer base in the North East is expected to grow at 1% to 1.5% between
FY23 and FY28, reaching 13.2 to 13.5 million with a teledensity of 81 to 82%. Wireless customers are expected to account forapproximately 98% of the customers
as of FY28. The gross revenue of the North East circle was approximately INR 29.6 billion in FY23, growing at CAGR of 3.1% between FY14 and FY23, lower than
the pan-India telecom industry CAGR of approximately 5.6%. However, the North East circle telecom industry is expected to grow at 6% to 7% between FY23 and
FY28 to reach INR 39 to 41 billion, supported by rising teledensity, higher internet penetration, and a potential increase in ARPU in the region. The industry ARPU
for wireless services in the Rajasthan circle grew from INR 68 to INR 145 at a CAGR of 20.8%, while in the North East circle it grew from INR 74 to INR 170 at a
CAGR of 23.1%, outperforming the national ARPU growth from INR 71 to INR 142.3 at a CAGR of 19.0%, between FY19 and FY23. These two regions are expected
to see improvement in teledensity and adoption of smartphones in rural areas through investments in network infrastructure along with factors including the
growth of digital payments indicating strong growth potential for telecom and data services, rise in data consumption, and growth in demand for e-education.
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We believe that the company’s established leadership position in these circles may place Hexacom well to capitalize on growth opportunities. Rajasthan’s gross
state domestic product (GSDP) stood at INR 7,994 billion as of FY23 growing at a CAGR of 5.7% from INR 4,862 billion in FY14, while the GSDP of the North East
stood at INR 1,440.4 billion as of FY22, growing at a CAGR of 5.6% from INR 928.3 billion in FY14. An established physical infrastructure is needed for the overall
development of these states, which will play a crucial role in generating employment opportunities supporting the growth of per-capita income. In the era of
digitization, IT and communications sector will be among the key sectors that will play a critical role in boosting the overall economy of the states, creating new
milestones for online information flow. We believe that Hexacom benefits from strong growth potential in such regions. The central and state governments have
been implementing various infrastructure development projects to improve air, rail, road, power, and telecom connectivity in these regions. For FY24, Rajasthan
has earmarked INR 53.7 billion for the Department of Information Technology and Communication. In the North East, over 40 projects have been completed
between FY17 and FY22 to improve air connectivity with 17 operational airports in the region as of FY23; 2,011 kms of railway projects are under different stages
of planning, approval, or execution; 4,016 kms of roads are under various stages of completion, and 3,100 kms of roads have been constructed since FY17. To
improve telecom connectivity, the government is implementing the BharatNet project in a phased manner to provide broadband connectivity to all gram pancha-
yats in the country and has disbursed INR 6.4 billion between FY17 and FY22 for this project in the North East region. The government is also implementing the
North Eastern Region Power System Improvement Project to improve power connectivity in the region.
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Expanding Network Coverage: Hexacom continues to expand its network coverage across the regions in which the company operates with a focus on key reve-
nue-generating cities and high-value catchment areas to increase its customer base and enhance customer experience. Between March 31, 2021, and December
31, 2023, the company has increased its coverage in non-census towns and villages from 63,368 to 66,632, its population coverage from 94.2% to 96.0%, its net-
work towers from 17,188 to 24,874 (of which the company owned 5,092 towers and leased the remaining 19,782 from tower companies), and its total mobile
broadband base stations from 56,510 to 77,735. The expansion of the company's rural coverage has won it a share of 4G/5G customers, which is partially reflect-
ed in the increase in its 4G/5G data customers from 13,348 thousand as of FY21, to 18,839 thousand as of 9MFY24. During the 9MFY24 and the last three Fiscals,
the company has incurred INR 71,033 million on expanding its network coverage and infrastructure. As a result of such initiatives, Hexacom has been able to
consistently increase its ARPU and market share in its circles.

Improving Cost Efficiencies: Hexacom is undertaking prudent cost optimization measures to improve profitability. The company's war-on-waste program aims
to eliminate wasteful expenditure through the use of digital tools, making the company's networks more environment-friendly, and revisiting its cost structures
on a regular basis. Hexacom utilizes digital tools and data science to plan its network expansion in an optimal manner. The company seeks to achieve its cost
efficiency objectives without compromising on the quality of its services, network, and people. Cost efficiency initiatives are reflected in Hexacom's approach to
managing its operating expenses as well as prudent capital allocation in its network expansion strategy. Over the years, the company has been making its network
greener with solar access on network sites and climate-proofing of its infrastructure to reduce outages during natural calamities. To mitigate the effect of atmos-
pheric ducting, Hexacom has built a data-driven, Al-enabled predictive model that takes inputs from various satellite sources and internal network data to predict
the impact of ducting, proposes bulk actions to be performed, and brings the network to the steady optimum state once the duding ceases. Multiple actions
involving tilt changes, load balancing, real-time cell locking, and unlocking are performed to mitigate the impact. One of the company's key focus areas is prudent
capital allocation and improving ROCE, which is reflected in its capital expenditure on both spectrum and non-spectrum spends and lack of ownership of fiber
assets which are extremely price intensive. Hexacom's 5G Plus services are deployed on the recently acquired 3500 MHz band in non-standalone mode with dual
connectivity. The non-standalone network utilizes dual connectivity of 5G and 4G spectrum to extend the 5G coverage for a given service level without the need
for dedicating sub-GHz spectrum in 5G, thereby providing higher coverage at a lower cost. Non-standalone network deployment has lower capital expenditure
requirements, low cost of ownership, reduced environmental impact due to lower overall power consumption on account of fewer 5G radios, and has been the
widely chosen network architecture with approximately 85% of telecom operators worldwide initiating 5G deployment based on such architecture.

Valuation and outlook: The customer base in the Rajasthan circle is expected to grow at 1.4%-1.5% CAGR between FY23 and FY28, to reach 69-69.5 million, with
a teledensity of 82%-83%. By FY28, the number of inter-net customers is projected to reach 62.5-63 million from 46.9 million in FY23, clocking ~6% CAGR. The
custom-er base in the Northeast circle will grow at ~1-1.5% CAGR between FY23 and FY28, to 13.2-13.5 million, with teledensity at 81%-82%. By FY28, internet
customers in the Northeast will reach ~12.5-13.5 million, at a CAGR of 6%-7%. The company has 35% and 49.8% market share in Rajasthan and North East respec-
tively. During the 9MFY24 and the last three Fiscals, the company has incurred INR 71,033 million on expanding its network coverage and infrastructure. While
Bharti Hexacom is maintaining competitive pricing with its peers, the company's fibre asset less business model which is helping the company to report industry
leading ROCE. The company’s revenue from operations was reported INR 65790 million which grew 21.72% YoY. The company’s revenue from mobile services
reflect-ed 97.65% and revenue from home and office services reflected 2.35% of total revenue. The EBITDA was re-ported at INR 27857 million which grew
53.77% YoY with an EBITDA margin of 42.34%. With ARPu having moved up from ~INR 135 in 2021 to ~INR 195 in Sept 2023, we expect substantial improvement
in profitability around similar lines as Bharti Airtel over the next 24-36 months and recommend to subscribe to the issue as a good long term investment.
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Peer Comparison

Bharti Hexacom Ltd. Bharti Airtel Ltd. Reliance Jio Infocom Ltd.
Particulars 9MFY24 9MFY23 FY23 FY22 FY21 9MFY24 9MFY23 FY23 FY22 FY21 9MFY24 9MFY23 FY23 FY22 FY21 9MFY24 9MFY23 FY23 FY22 Fy21
Revenue 52,208 48,465 65,790 54,052 46,023 8,11,801 7,26,137 9,78,640 8,21,318 723,83 3,20,449 3,16,453 4,21,772 3,85155 4,19,522 7,41,600 6,73,920 9,07,860 7,69,770 6,98,880
EBITDA 25,764 20,910 28,884 18,985 11,373 4,37,157 3,76,544 5,10,570 4,09,738 3,28,280 1,27,902 1,26,067 1,668,170 1,60,361 1,69,457 3,91,440 3,47,190 4,70,340 3,78,570 3,14,610
EBITDA Margin 49.35 43.14 439 35.12 24.71 53.85 51.86 52.17 49.89 45.4 39.91 39.84 39.87 41.64 40.39 52.78 51.52 51.81 49.18 45.02
ARPU 197 184 185 155 135 208 193 193 178 145 145 135 135 124 107 182 178 179 168 138

Customer Base for mobile

services (In thousands) 26,782 25479 25827 24,767 24979 345570 332244 335412 326043 321374 215200 228600 225900 243,800 267,800 4,70,900 4,32,900 4,39,300 4,10,200 4,26,200
ype of financials Total Revenue (Diluted) P/E

Standalone 65,790 10.98 51.91

Consolidated 13,91,448 14.57 82.16

Consolidated 4,21,772 -8.43 - -

Standalone 9,07,860 1.07 - 8.43
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Income Statement Balance Sheet

Y/E (INR mn) FY21 FY22 FY23 Y/E (INR mn) FY21 FY22 FY23
Revenue 46023.00 54052.00 65790.00 Source of funds
Expenses: Equity Share Capital 2500.00 2500.00 2500.00
Employee Cost 763.00 764.00 903.00 Reserves 17360.00 34105.00 39595.00
Total Expenses 35499.00 35962.00 37933.00 Total Share holders funds 19860.00 36605.00 42095.00
EBITDA 10524.00  18090.00 27857.00 Total Debt 59752.00 71983.00 62693.00
EBITDA Margin % 22.87% 33.47% 42.34% Curent Liabilities 74887.00 61790.00 61421.00
Interest 5637.00 5718.00 6388.00 Trade Payables 22240.00 14952.00 14406.00
Depreciation 12852.00 14410.00 15533.00 Total Non-Current Liabilities 44122.00 58874.00 71384.00
Other Income 1491.00 938.00 1402.00 Total Liabilities 138869.00 157269.00 174900.00
PBT -6474.00  -1100.00 7338.00
PAT -10339.00 16746.00 5492.00 Application of funds
EPS -20.68 33.49 10.98 Fixed Assets 103037.00 102336.00 111741.00
Capital Work in Progress 707.00 641.00 4563.00
Cash and Bank 592.00 1209.00 887.00
?::;E:::cht Lﬁ:ittsl et -54692.00 -21567.00  -32445.00
Other current assets 9079.00 10418.00 11187.00
Sundry Debtors 1429.00 20958.00 1489.00
3 Total Assets 138869.00 157269.00 174900.00
o
Z Y/E (INR cr) FY21 FY22 FY23 Y/E (INR cr) FY21 FY22 FY23
Profit Before Tax -9891.00 18411.00 7338.00 Growth Ratio
O Adjustment 21406.00 20305.00 21963.00 Net Sales Growth(%) 18.80 17.45 21.72
& Changes In working Capital 3992.00 -25988.00 21980.00 EBITDA Growth(%) 127.47 58.37 53.77
— E::?t::OW after changes in Working 15507.00 12728.00  51281.00 PAT Growth(%) 61.94 261.97 -67.20
Tax Paid 33500  -14800  -197.00 M2'8in Ratios
Cash From Operating Activities 1517200 1258000 5108400 Oro%sProfit 98.34 98.59 98.63
Cash Flow from Investing Activities -8825.00 -13825.00 -20309.00 PBIDTM 26.11 3520 4447
Cash from Financing Activities -6042.00  1831.00 -31114.00 EBITM 924 a4.64 2086
Net Cash Inflow / Outflow 305.00 586.00 -339.00 PBT -21.49 34.06 11.15
Opening Cash & Cash Equivalents -28.00 277.00 863.00 PAT 2246 30.98 8.35
Closing Cash & Cash Equivalent 277.00  863.00 524,00 Return Ratios
ROA -7.34 11.31 3.31
ROE -41.31 59.31 13.96
ROCE -5.26 25.64 12.87
Turnover Ratios
Asset Turnover(x) 0.33 0.37 0.40
Inventory Turnover(x) 0.00 0.00 0.00
Debtors Turnover(x) 24.80 4.83 5.86
Fixed Asset Turnover (x) 0.27 0.30 0.33
Solvency Ratios
Total Debt/Equity(x) 3.01 1.97 1.49
Current Ratio(x) 0.27 0.65 0.47
Quick Ratio(x) 0.27 0.65 0.47
Interest Cover(x) -0.75 4.22 2.15
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Analyst Certification:

I, Sharad Avasthi Vice President — PCG of SMIFS Limited (in short “SMIFS / the Company”), authors and the names subscribed to this Research Report, hereby certify
that all of the views expressed in this Research Report accurately reflect our views about the subject issuer(s) or securities and distributed as per SEBI (Research Ana-
lysts) Regulations 2014. | also certify that no part of our compensation was, is, or will be directly or indirectly related to the specific recommendation(s) or view(s) in this
Research Report. It is also confirmed that I, the above mentioned Research Analyst(s) of this Research Report have not received any compensation from the subject
companies mentioned in the Research Report in the preceding twelve months and do not serve as an officer, director or employee of the subject companies mentioned
in the Research Report .

Terms & Conditions and Other Disclosures:

SMIFS Limited is engaged in the business of Stock Broking, Depository Services, Portfolio Management and Distribution of Financial Products. SMIFS Limited is registered as
Research Analyst Entity with Securities & Exchange Board of India (SEBI) with Registration Number — INH300001474.

SMIFS and our associates might have investment banking and other business relationship with a significant percentage of companies covered by our Research Analysts. SMIFS
generally prohibits its analysts, persons reporting to analysts and their relatives from maintaining a financial interest in the securities or derivatives of any companies that the
analysts cover.

The information and opinions in this Research Report have been prepared by SMIFS and are subject to change without any notice. The Research Report and information con-
tained herein is strictly confidential and meant solely for the selected recipient and may not be altered in any way, transmitted to, copied or distributed, in part or in whole, to
any other person or to the media or reproduced in any form, without prior written consent of SMIFS Limited. While we would endeavour to update the information herein on
a reasonable basis, SMIFS is under no obligation to update or keep the information current. Also, there may be regulatory, compliance or other reasons that may prevent
SMIFS from doing so. Non-rated securities indicate that rating on a particular security has been suspended temporarily and such suspension is in compliance with applicable
regulations and/or policies of SMIFS, in circumstances where SMIFS might be acting in an advisory capacity to this company, or in certain other circumstances.

This Research Report is based on information obtained from public sources and sources believed to be reliable, but no independent verification has been made nor is its accu-
racy or completeness guaranteed. This Research Report and information herein is solely for informational purpose and shall not be used or considered as an offer document
or solicitation of offer to buy or sell or subscribe for securities or other financial instruments. Securities as defined in clause (h) of section 2 of the Securities Contract Act,
1956, includes Financial Instruments, Currency and Commodity Derivatives. Though disseminated to all the customers simultaneously, not all customers may receive this
Research Report at the same time. SMIFS will not treat recipients as customers by virtue of their receiving this Research Report. Nothing in this Research Report constitutes
investment, legal, accounting and tax advice or a representation that any investment or strategy is suitable or appropriate to your specific circumstances. The securities dis-
cussed and opinions expressed in this Research Report may not be suitable for all investors, who must make their own investment decisions, based on their own investment
objectives, financial positions and needs of specific recipient. This may not be taken in substitution for the exercise of independent judgment by any recipient. The recipient
should independently evaluate the investment risks. The value and return on investment may vary because of changes in interest rates, foreign exchange rates or any other
reason. SMIFS accepts no liabilities whatsoever for any loss or damage of any kind arising out of the use of this Research Report. Past performance is not necessarily a guide to
future performance. Investors are advised to see Risk Disclosure Document to understand the risks associated before investing in the securities markets. Actual results may
differ materially from those set forth in projections. Forward-looking statements are not predictions and may be subject to change without notice. The information given in
this report is as of date of this report and there can be no assurance that future results or events will be consistent with this information. The information provided in this
report remains, unless otherwise stated, the copyright of SMIFS. All layout, design, original artwork, concepts and intellectual Properties remains the property and copyright
of SMIFS and may not be used in any form or for any purpose whatsoever by any party without the express written permission of the SMIFS.

SMIFS shall not be liable for any delay or any other interruption which may occur in presenting the data due to any reason including network (Internet) reasons or snags in the
system, breakdown of the system or any other equipment, server breakdown, maintenance shutdown, breakdown of communication services or inability of SMIFS to present
the data. In no event shall SMIFS be liable for any damages, including without limitation direct or indirect, special, incidental, or consequential damages, losses or expenses
arising in connection with the data presented by the SMIFS through this report.

Participants in foreign exchange transactions may incur risks arising from several factors, including the following: (a) Exchange Rates can be volatile and are subject to large fluc-
tuations; (b) the value of currencies may be affected by numerous market factors, including world and notional economic, political and regulatory events, events in Equity & Debt
Markets and changes in interest rates; and (c) Currencies may be subject to devaluation or government imposed Exchange Controls which could affect the value of the Currency.
Investors in securities such as Currency Derivatives, whose values are affected by the currency of an underlying security, effectively assume currency risk.

Since associates of SMIFS are engaged in various financial service businesses, they might have financial interests or beneficial ownership in various companies including the
subject company/companies mentioned in this Research Report.

SMIFS and its Associates, Officers, Directors, Employees, Research Analysts including their relatives worldwide may: (i) from time to may have long or short positions in, and
buy or sell the Securities, mentioned herein or (i) be engaged in any other transaction involving such Securities and earn brokerage or other compensation of the Subject
Company/ companies mentioned herein or act as an Advisor or Lender/Borrower to such Companies or have other potential/material Conflict of Interest with respect to any
recommendation and related information and opinions at the time of the publication of the Research Report or at the time of Public Appearance.

SMIFS does not have proprietary trades but may at a future date, opt for the same with prior intimation to Clients/ Investors and extant Authorities where it may have propri-
etary long/short position in the above Scrip(s) and therefore should be considered as interested.
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The views provided herein are general in nature and do not consider Risk Appetite or Investment Objective of any particular Investor; Clients/ Readers/ Subscribers of this
Research Report are requested to take independent professional advice before investing, however the same shall have no bearing whatsoever on the specific recommenda-
tions made by the analysts, as the recommendations made by the analysts are completely independent views of the Associates of SMIFS even though there might exist an
inherent conflict of interest in some of the stocks mentioned in the Research Report.

The information provided herein should not be construed as invitation or solicitation to do business with SMIFS.

SMIFS or its subsidiaries collectively or Research Analysts or their relatives do not own 1% or more of the equity securities of the Company mentioned in the Research Report
as of the last day of the month preceding the publication of the Research Report.

SMIFS encourages independence in Research Report preparation and strives to minimize conflict in preparation of Research Report. Accordingly, neither SMIFS and their
Associates nor the Research Analysts and their relatives have any material conflict of interest at the time of publication of this Research Report or at the time of the Public
Appearance, if any.

SMIFS or its associates might have managed or co-managed public offering of securities for the subject company or might have been mandated by the subject company for
any other assignment in the past twelve months.

SMIFS or its associates might have received any compensation from the companies mentioned in the Research Report during the period preceding twelve months from the
date of this Research Report for services in respect of managing or co-managing public offerings, corporate finance, investment banking, brokerage services or other advisory
service in a merger or specific transaction from the subject company.

SMIFS or its associates might have received any compensation for products or services other than investment banking or brokerage services from the subject companies
mentioned in the Research Report in the past twelve months.

SMIFS or its associates or its Research Analysts did not receive any compensation or other benefits whatsoever from the subject companies mentioned in the Research Report
or third party in connection with preparation of the Research Report.

Compensation of Research Analysts is not based on any specific Investment Banking or Brokerage Service Transactions.
The Research Analysts might have served as an officer, director or employee of the subject company.

SMIFS and its Associates, Officers, Directors, Employees, Research Analysts including their relatives worldwide may have been engaged in market making activity for the com-
panies mentioned in the Research Report.

SMIFS may have issued other Research Reports that are inconsistent with and reach different conclusion from the information presented in this Research Report.
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A graph of daily closing prices of the securities/commodities is also available at www.nseindia.com and/or www.bseindia.com, www.mcxindia.com and/or www.icex.com.

SMIFS submit’ s that no material disciplinary action has been taken on the Company by any Regulatory Authority impacting Equity Research Analysis activities in last 3 years.

This Research Report is not directed or intended for distribution to, or use by, any person or entity who is a citizen or resident of or located in any locality, state, country or
other jurisdiction, where such distribution, publication, availability or use would be contrary to law, regulation or which would subject SMIFS and affiliates to any registration
or licensing requirement within such jurisdiction. The securities described herein may or may not be eligible for sale in all jurisdictions or to certain category of investors.
Persons in whose possession this document may come are required to inform themselves of and to observe such restriction.
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Specific Disclosures

1. SMIFS, Research Analyst and/or his relatives does not have financial interest in the subject company, as they do not have equity holdings in the subject company.
2. SMIFS, Research Analyst and/or his relatives do not have actual/beneficial ownership of 1% or more securities in the subject company.

3. SMIFS, Research Analyst and/or his relatives have not received compensation/other benefits from the subject company in the past 12 months.

4, SMIFS, Research Analyst and/or his relatives do not have material conflict of interest in the subject company at the time of publication of research report.

5. Research Analyst has not served as director/officer/employee in the subject company

6. SMIFS has not acted as a manager or co-manager of public offering of securities of the subject company in past 12 months.

7. SMIFS has not received compensation for investment banking/ merchant banking/brokerage services from the subject company in the past 12 months

8. SMIFS has not received compensation for other than investment banking/merchant banking/brokerage services from the subject company in the past 12 months.
9. SMIFS has not received any compensation or other benefits from third party in connection with the research report.

10.  SMIFS has not engaged in market making activity for the subject company

Analyst holding in stock: NO

Key to SMIFS Investment Rankings

Buy: Return >15%, Accumulate: Return between 5% to 15%, Reduce: Return between -5% to +5%, Sell: Return < -5%

Contact us:

SMIFS Limited. (https://www.smifs.com/)

Compliance Officer:

IPO Note

Sudipto Datta,
5F Vaibhav, 4 Lee Road, Kolkata 700020, West Bengal, India.
Contact No.: +91 33 4011 5401 / +91 33 6634 5401

Email Id.: compliance@smifs.com

Mumbai Office:

206/207, Trade Centre, Bandra Kurla Complex (BKC), Bandra East, Mumbai — 400051, India
Contact No.: (D) +91 22 4200 5508, (B) +91 22 4200 5500

Email Id: institutional.equities@smifs.com

Kolkata Office:

Vaibhav, 4 Lee Road, Kolkata 700020, West Bengal, India.
Contact No.: (D) +91 33 6634 5408, (B) +91 33 4011 5400
Email Id: smifs.institutional@smifs.com
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