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Issue details

Bikaji Foods International Ltd is the 3™ largest ethnic
snacks company and 2™ fastest growing company in the Price Band (in X per share) 285-300

Indian organized snacks market. Its well diversified prod-

Issue size (in ¥ Crore 836.78-880.84
uct portfolio and brand endorsement have enabled the ( )
company to establish its brand within organized snacks Fresh Issue (in T Crore) NIL
segment.

OFS (in ¥ Crore) 836.78-880.84
Further, it plans to reduce its concentration in the north Issue open date 03-11-2022

and eastern market to have a pan India distribution net-
work in addition to strengthening exports, which we be- Issue close date 07-11-2022

lieve would help in decent revenue growth in the future.

The company’s ability to understand taste of Indian con- Tentative date of Allotment 11-11-2022

sumer has helped it grow despite of the competition from Tentative date of Listing 16-11-2022

western snacks category. However, the company is availa-

ble at expensive valuation hence we are recommending to Total number of shares (lakhs) 293.74
SUBSCRIBE for listing gains. No. of shares for QIBs (50%)
145.62
(lakhs)
No. of shares for NIl (15%) (lakhs) 43.69
No. of shares for retail investors
(35%) (lakhs) 101.93

o) - No. of shares for Employees 2.50

] - (lakhs)

m . .

_g ‘ B I KAJ l Employee discount in INR 15

g ' . Minimum order quantity 50

8 Face value (in ) 1.00

: Amount for retail investors (1 lot) 14,250-15,000

c Maximum number of shares for 700(14 Lots)

g About Company Retail investors at lower Band

(S Maximum number of shares for

E Bikaji Foods is the third largest ethnic snacks company in India with |patail investors at upper band 650(13 Lots)

[ = an international footprint, selling Indian snacks and sweets and are " —

S . . . . Maximum amount for retail in-

(] the second fastest growing company in the Indian organized snacks vestors at lower Band- Ubper 1.99.500-1.95.000
market. The company is also the third largest player in the orga- band (in Z PP == ==
nized sweets market. cllfles) -

In fiscal 22, they were largest manufacturer of Bikaneri bhujia with [EXchanges to be listed on BSE, NSE

annual production of 29380 tonnes and 2nd largest manufacturer Akshay R. Pradhan

of handmade papad with an annual production capacity of 9000 akshay@canmoney.in | Tel 022-43603861
tonnes in fiscal 2022.

canm()ney.in

A route to making money online

Promoters

1. Shiv Ratan Agarwal
2. Deepak Agarwal

Objective of the Offer

1. Sale of shares of upto 2,93,73,984 by the promoters
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| BriefFinancials
Particulars (Rs. Cr)* JUN 22 (3M) FY22 Fy21 FY20
Share Capital 24.95 24.95 24.31 24.31
Net Worth 834.80 819.26 604.10 529.17
Revenue from Opera- 419.16 1610.96 1310.75 1074.55
tion

PBT 21.79 105.01 120.11 63.64
PAT 15.70 76.03 90.34 56.37
Basic EPS(Rs) 0.65 3.15 3.71 2.32
NAV 33.46 32.83 24.85 21.76
P/E# 115.381 95.24 NA NA
P/B # 8.97 9.14 NA NA
Source: RHP # Calculated at the upper price band, * Restated consolidated financials "Annualised P/E

Overview of the Packaged Food in India

India’s packaged food business is currently valued at X 4,240 billion. It has grown significantly in last five years on account of chang-
ing lifestyles, rising incomes and urbanization. In Fiscal 2015, the packaged food retail revenue was worth X 2,434 billion and has
registered a CAGR of approximately 8.3% from Fiscal 2015 to Fiscal 2022. It is estimated to grow at CAGR of 8% in next five years to
reach at X 5,798 billion.

Packaged food market, India, ¥ Billion, 2015-2026
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Source; Retailers association, Frost & Sullivan Analysis

Category wise Packaged Food Market
In 2022, the packaged food industry was valued at approximately X 4.24 trillion. Dairy products contribute to 38.8% i.e., X 1.64 tril-
lion followed by snacks and sweets and biscuits segments at 32.3% and 14.5% respectively.

Category wise packaged food retail market, India, 2022: ¥ 4.24 Trillion
1.1%

= Dairy

B Snacks & Sweets

M Biscuit & Snack bar
® Baked Products

® Ready to eat meals

m Others

Source: Statista, Frost & Sullivan Analysis
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Industry Review

Savoury Snacks and Sweets Market in India

Indian Savoury Snacks market is valued at X 751 billion in 2022 and is expected to reach X 1,227 billion by 2026 at CAGR 13%. Indian
savoury snacks market can be broadly segmented into western snacks and traditional snacks. Traditional snacks market which is
valued at X 366 billion, contributes around 48% to the total savoury snacks market. Traditional snacks market comprises of
namkeens, bhujia and ethnic snacks such as dry samosa, kachori, chakli, etc. Western snacks market is valued at X 385 billion in
2022 and consists of chips, extruders and a new variety of snacks called as “bridges” which has local taste but western look.

Packaged Savoury Snacks Market in India

India Overall Savory Snacks Market — Market Share by Type, 2022

» Organised

INR 751

Billion : = Unorganised

Fource: Frost & Sullivan Analysis, Indwstry experts

The X 751 billion Indian savoury and snacks market is characterized by a large number of unorganized players across the product
segments. Traditionally each type of snack is very specific to each region; hence, many small companies cater to this market. These
players have a slim portfolio of products, usually of a single category and in many cases only provide traditional snacks items. They
also operate in a small geographic range confined to a single state or city and primarily ride on the lower price and the traditional
taste.

Despite 43.7% of packaged savoury snacks market being unorganized, organized players such as Haldiram, Pepsico- Lays, Balaji, Bi-
kaji have strong foothold across the country and major market share in regional pockets. Reverse migration has helped to move
consumption trends to India’s smaller cities helping in brisk sale of packaged goods in these regions.

Organized Indian Savoury Snacks market- Market size by Type, 2022

» Ethnic Namkeen and snacks

INR 423

u Ethnic Bhujia
Billion

= Western Snacks

Source: Frast & Sullivan Analysis

India Sweets Market — Market Share by Type, 2022

W Organised

B Unorganised

Source: Frost & Suilivan Analysis
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Organized Indian Sweet - Market size by Type, 2022

INR 58

Source: Frosi & Sullivan Analysis

= Milk based
® Dry Fruits
= Soan Papdi

m Others

Organized Indian Sweet - Market Growth by Type, ¥ hillion
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Milk based Soan Papdi
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Dry Fruits

FY 2026

33.30

19.85
17.13

Other Sweets
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Source: Frost & Sullivan Analysis

Indian Papad Market 2022

Source: Frost & Sullivan Analysis

m Organized

B Unorganized

India Savoury Snacks, Sweets and Papad Market — Split by Region, 2022

Indian Savoury Snacks Indian Sweets market

market

INR 751

billion

¥ Morth ™ Sputh ®West ™ East W North ™ Scuth ®'\West ™ East

Indian Papad market

INR 78
billion

® North ™ South ®West ™ East

Source: Frost & Sullivan Analysis

India Sweet market and Pnpnl_:l Organised Market - Market Share, 2022
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Competitive Strengths

Well established brand with pan India recognition-

Bikaji sells all of its products under well-established Bikaji brand, focusing on a diverse range of quality products, authentic ethnic
Indian taste, innovative packaging, and effective pricing strategies covering all key price points. They believe that these qualities
have enabled them to develop strong brand recognition and consumer loyalty in its key markets in India and abroad. According to
the F&S Report, they are among the top three Indian ethnic snack manufacturers in India.

A significant part of sale of food products is derived from sales of family packs (i.e., SKUs priced above X 10), which were % 6,407.36
million, % 8,185.86 million, ¥ 9,705.11 million, % 1,940.42 million and X 2,236.23 million and accounted for 59.76%, 62.64%, 60.57%,
58.43% and 53.64% of sale of food products in Fiscal 2020, 2021 and 2022, and in the three months ended June 30, 2021 and June
30, 2022, respectively. They believe this reflects the strength of their brand as a home consumption and planned purchase product.
Amongst competitors, Bikaji is the market leader in family pack segment, with family pack segment constituting 60.57% of sale of
food products in Fiscal 2022, as compared to other SKUs of ¥ 5 and X 10 packs. (Source: F&S Report).

Diversified product portfolio focused on various consumer segments and markets—

As of June 30, 2022,its diversified product portfolio included more than 300 products across all product segments. They have
launched packages of various sizes for products.

They generally maintain a consistent product pipeline at their manufacturing facilities and relationship with raw ingredient suppliers
enable them to ensure that their manufacturing facilities operate efficiently. They believe that their focus on developing quality and
diversified Indian snacks allows to differentiate their offering from competitors, as well as offering market and consumer-relevant
products

Strategically located, large scale sophisticated manufacturing facilities with stringent quality standards—

Bikaji’s existing manufacturing facilities are built for large scale operations and are strategically located in proximity to (i) their key
raw ingredient supplies; and (ii) improve distribution and supply of finished products, which results in reduced freight and logistics
related time and cost. The facilities in Bikaner are located with easy access to cow milk, dew bean (moth dal) and moong dal, which
are primary ingredients for their bhujia, sweets and namkeen products. They manufacturing facility in Guwahati (Assam) commis-
sioned on January 14, 2022 with capacity to produce namkeen and western snacks is strategically located in the core market which
will help to reduce logistic costs and build sales in their western snacks category.

They operate two facilities through their Subsidiaries with one facility at Tumakuru (Tumkur) (Karnataka) held through Petunt Food
Processors Private Limited to cater to the southern markets in India and the other facility at Muzaffarpur (Bihar) held through Vin-
dhyawasini Sales Private Limited to cater to their core market of Bihar which was commissioned on March 31, 2022. They also have
a contract manufacturing unit in Kolkata (West Bengal) for which they have entered into a contract manufacturing agreement on a
non-exclusive basis that helps them primarily cater to certain parts of eastern India and two contract manufacturing agreements on
an exclusive basis with one of the Group Company, Hanuman Agrofood for a contract manufacturing facility located at Bikaner and
with a contract manufacturer for a contract manufacturing facility located at Kanpur, Uttar Pradesh. In addition, they have one small
facility in Mumbai to manage its Mumbai restaurant sales. They also intend to establish additional manufacturing facilities to ensure
optimization of their logistical costs. Bikaji intends to operationalise two additional manufacturing facilities, of which one in Raja-
sthan will be operated by the company and will manufacture its frozen snacks and sweets products, and for the remaining manufac-
turing facilities in Bihar, they have entered into contract manufacturing agreement for the manufacture of namkeen and western
snacks
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Risk Factors

Dependence on Bhujia products-

The company is significantly dependent on the sale of its bhujia products. They are also dependent on the sale of family pack stock
keeping units (“SKUs”) for revenues. An inability to anticipate and adapt to evolving consumer tastes, preferences and demand for
particular products, or ensure product quality or reduction in the demand of bhujia products may adversely impact demand for
their products, brand loyalty and consequently their business prospects and financial performance.

Limited number of super stockists and direct distributors-

They rely on a limited number of super-stockists and direct distributors for a portion of their revenue from operations. A significant
decrease in revenue from any of those super-stockists or an inability to expand or effectively manage growing superstockist and
distributor network, or any disruptions in their distribution chain may have an adverse effect on the business prospects and financial
performance.

Inadequate supply of price fluctuation of raw materials—

Inadequate or interrupted supply and price fluctuation of their raw materials and packaging materials could adversely affect the
business, results of operations, cash flows, profitability and financial condition.

Peer Comparison
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73| [Name of the Company Total Income | gy, | Basic |,y | pp« | pB*| ROE | ROCE
o (Crores) EPS
c
1| [Bikaji Food International Ltd. 161096 | 1.00 | 315 | 32.83 | 9523 | 9.14 | 951% | 13.88%
) [Prataap Snacks Ltd. 1396.62 | 500 | 124 | 266.17 | 751.09 | 3.50 | 0.47% | 2.64%
((*)
= | |[DFM Foods Lid. 55445 | 2.00 | 4.93) | 3038 | NA |12.61](1621%) | (9.51%)
o
Nestle India 14709.41 | 10.00 | 222.46 | 216.20 | 91.54 | 94.19 | 102.90% | 147.00%
Britannia Industries Ltd. 1413626 | 1.00 | 63.31 | 10537 | 59.49 |35.75| 60.08% | 41.50%

*P/E & P/B ratio based on closing market price as on Oct 31st, 2022, At the upper price band of IPO, financial details consoli-
dated audited results as on FY22.
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Bikaji Foods International Ltd is the 3™ largest ethnic snacks company and 2™ fastest growing company in the Indian organized
snacks market. Its well diversified product portfolio and brand endorsement have enabled the company to establish its brand within
organized snacks segment. Further, it plans to reduce its concentration in the north and eastern market to have a pan India distribu-
tion network in addition to strengthening exports, which we believe would help in decent revenue growth in the future. The compa-
ny’s ability to understand taste of Indian consumer has helped it grow despite of the competition from western snacks category.
However, the company is available at expensive valuation hence we are recommending to SUBSCRIBE for listing gains.

Source— Company, RHP, CBSL

Canara Bank Securities Ltd
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Analyst Certification
We/l Akshay Pradhan, M.Com, Research Analyst authors and the names subscribed to this report, hereby certify that all of the views expressed in this research
report accurately reflect our views about the subject issuer (s) or securities. We also certify that no part of our compensation was, is, or will be directly or indirectly
related to the specific recommendation (s) or view (s) in this report. It is also confirmed that above mentioned Analysts of this report have not received any compen-
sation from the companies mentioned in the report in the preceding twelve months and do not serve as an officer, director or employee of the companies mentioned
in the report.

Disclosures and Disclaimers

CANARA BANK SECURITIES LTD (CBSL), a wholly owned subsidiary of CANARA BANK,; is a SEBI registered intermediary offering broking services to its institu-
tional and retail clients; we also run a proprietary trading desk. CBSL is member of BSE & NSE. We are registered as RESEARCH ANALYST under SEBI
(INH000001253). CBSL or its associates do not have an investment banking business. Hence, they do not manage or co mange any public issue. Neither CBSL nor
its associates, neither the research analysts nor their associates nor his/her relatives (i) have any financial interest in the company which is the subject matter of this
research report (i) holds ownership of one percent or more in the securities of subject company (iii) have any material conflict of interest at the end of the month
immediately preceding the date of publication of the research report OR date of the public appearance (iv) have received any compensation from the subject compa-
ny in the past twelve months (v) have received any compensation for investment banking merchant banking or brokerage services from the subject company in the
past twelve months (vi) have received any compensation for any other product or services from the subject company in the past twelve months (vii) have received
any compensation or other benefits from the subject company or third party in connection with the research report. (viii) Research Analyst involved in the preparation
of Research report discloses that he /she has not served as an officer, director, or employee of subject company (ix) is involved in market making activity of the
company.

We shall adhere to SEBI guidelines from time to time.

We may have earlier issued or may issue in future reports on the companies covered herein with recommendations/ information inconsistent or different those made
in this report. We may rely on information barriers, such as "Chinese Walls" to control the flow of information contained in one or more areas within us, or other are-
as, units, groups or affiliates of CBSL. The Research Desk does not solicit any action based on the material contained herein. It is for the general information of the
clients / prospective clients of CBSL. CBSL will not treat recipients as clients by virtue of their receiving the research report. It does not constitute a personal recom-
mendation or take into account the particular investment objectives, financial situations, or needs of clients / prospective clients. Similarly, the Research Desk does
not have regard to the specific investment objectives, financial situation/circumstances and the particular needs of any specific person who may receive it. The secu-
rities discussed in the report may not be suitable for all investors. The appropriateness of a particular investment or strategy will depend on an investor's individual
circumstances and objectives. Persons who may receive the research report should consider and independently evaluate whether it is suitable for his/ her/their par-
ticular circumstances and, if necessary, seek professional/financial advice. And such person shall be responsible for conducting his/her/their own investigation and
analysis of the information contained or referred to in the research report and of evaluating the merits and risks involved in the securities forming the subject matter
of the reports. All projections and forecasts in research reports have been prepared by our research team.

The client should not regard the inclusion of the projections and forecasts described herein as a representation or warranty by CBSL For these reasons; The client
should only consider the projections and forecasts described in the research reports after carefully evaluating all of the information in the report, including the as-
sumptions underlying such projections and forecasts. Past performance is not a guide for future performance. Future returns are not guaranteed and a loss of origi-
nal capital may occur. Actual results may differ materially from those set forth in projections. Forward-looking statements are not predictions and may be subject to
change without notice. We do not provide tax advice to our clients, and all investors are strongly advised to consult regarding any potential investment. CBSL or its
research team involved in the preparation of the research reports, accept no liabilities for any loss or damage of any kind arising out of the use of these reports. The
technical levels and trend etc mentioned in our reports are purely based on some technical charts/levels plotted by software used by us and these charts/levels are
believed to be reliable. No representation or warranty, express or implied is made that it is accurate or complete. The recommendation expressed in the reports may
be subject to change. The recommendations or information contained herein do/does not constitute or purport to constitute investment advice in publicly accessible
media and should not be reproduced, transmitted or published by the recipient. This research reports are for the use and consumption of the recipient only. This
publication may not be distributed to the public used by the public media without the express written consent of CBSL. The Research reports or any portion hereof
may not be printed, sold or distributed without the written consent of CBSL. The research report is strictly confidential and is being furnished to client solely for cli-
ent's information, may not be distributed to the press or other media and may not be reproduced or redistributed to any other person. The opinions and projections
expressed herein are entirely based on certain assumptions & calculations and are given as part of the normal research activity of CBSL and are given as of this
date and may be subject to change. Any opinion estimate or projection herein constitutes a view as of the date of this report and there can be no assurance that
future results or events will be consistent with any such opinions, estimate or projection. The report has not been prepared by or in conjunction with or on behalf of or
at the instigation of, or by arrangement with the company or any of its directors or any other person. Any opinions and projections contained herein are entirely
based on certain assumptions and calculations. None of the directors of the company or any other persons in the research team accepts any liability whatsoever for
any loss arising from any use of the research report or its contents or otherwise arising in connection therewith. The information contained herein is not intended for
publication or distribution or circulation in any manner whatsoever and any unauthorized reading, dissemination, distribution or copying of this communication is
prohibited unless otherwise expressly authorized. Please ensure that the client has read “Risk Disclosure Document for Capital Market and Derivatives Segments”
as prescribed by Securities and Exchange Board of India (SEBI) before investing in Securities Market. Please remember that investment in stock market is subject to
market risk and investors/traders need to do study before taking any position in the market.
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