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- Flash Analysis

Company Background

Bikaji Foods International Ltd. is the third largest ethnic snacks company in India, with a wide product range including bhujia,
namkeen, packaged sweets, papad, western snacks as well as other snacks (gift packs-assortment, frozen food, mathri range
and cookies). In FY22, the company was the (i) largest manufacturer of Bikaneri bhujia with annual production of 29,380
tonnes, (ii) second largest manufacturer of handmade papad with an annual production capacity of 9,000 tonnes, and (iii)
third largest player in the organised sweets market with annual capacity of 24,000 tonnes for packaged rasgulla, 23,040
tonnes for soan papdi and 12,000 tonnes for gulab jamun.

Financials

The company’s revenue/EBITDA/adj PAT have grown at 22.4%/21.5%/16.1% CAGR over FY20-22. The company witnessed
332bps gross margin decline over FY20-22 to 27.4% due to inflationary raw material. However, EBITDA Margins were
maintained at 8.7% led by cost efficiency measures.

IPO Details

The total issue size is Rs 8.1bn, which is 100% offer for sale. The promoters will be selling around 2% of their stake taking
their post IPO shareholding to 76%. Other selling shareholders include: India 2020 Maharaja Ltd (12mn shares), lIFL Special
Opportunities Fund (11mn shares), Avendus Future Leaders Fund | (1.2 mn shares) and Intensive Softshare pvt Itd (0.1mn
shares).

Valuation

The price range for IPO is Rs 285-300/Share. At Rs300, the market cap of the Company would stand at Rs 74.9bn and trade
at 4.7x/54.0x/98.0x on FY22 EV/Sales, EV/EBITDA and Price/Earnings.
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Research Limited (“HTIRL”), Haitong Securities India Private Limited (“HSIPL”), Haitong International (Japan) K.K. (“HTIJKK”), Haitong
International Securities Company Limited (“HTISCL”), and any other members within the Haitong International Securities Group of
Companies (“HTISG”), each authorized to engage in securities activities in its respective jurisdiction. Please refer to the appendix for the
Analyst Certification, Important Disclosures and Important Disclaimer.
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Industry Overview :

Indian savoury market is valued at Rs751bn in FY22 and is expected to grow at 13% CAGR
(vs. 6% CAGR over FY15-22) over FY22-26 to Rs1227bn. Indian savoury market is
segmented into western snacks and traditional snacks. The Indian savoury and snacks
market has a large number of unorganized player across the product segments.
Traditionally each type of snack is very specific to each region; hence, many small
companies cater to this market.

The organized Indian savoury and snacks market is estimated to be Rs423bn in FY22
(~56.3% of overall market) and is expected to grow at 15% CAGR over FY22-26 (vs. 12%
CAGR over FY15-22) to Rs739bn. Western snacks dominate the organized market with
57.2% of market share in the Indian savoury snack segment. Ethnic namkeen and snacks
contribute to 26.9% of the organized savoury market followed by ethnic bhujia which is at
15.9% in overall savoury snacks market in 2022.

Organized Savoury Market

Particulars FY15 FY22 FY26 FY15-22 CAGR FY22-26 CAGR
Organized Savoury Market 196 423 739 12% 15%
Ethnic Namkeen and snacks 57 114 204 10.4% 15.7%
% of organized market 29% 27% 28%
Ethnic Bhujia 31 67 119 11.6% 15.4%
% of organized market 16% 16% 16%
Western Snacks 108 242 416 12.2% 14.5%
% of organized market 55% 57% 56%

Market Share Trend in Western Snacks
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Market Share Trend in Ethnic Snacks
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Source: Company DRHP

The Indian sweet market is valued at Rs593bn in FY22 with unorganized players accounting
for ~90% of industry. The industry is expected to grow at 9% CAGR over FY22-26E (vs. 6%
CAGR over FY15-22). Standalone mithai shops are spread across the country, which sell
regional as well as traditional sweets such as Gulab Jamun, Rasgulla and plethora of Barfis.
The key products in the organized sweet market include tinned Gulab Jamun, Rasgulla,
Bengali mithai etc. Gradually there has been increase in demand of packed sweets owing
to the pressed issues of hygiene and safety because of COVID-19 pandemic. The Rs58bn
organized industry is segmented into milk based sweets (28.5% of industry), soan papdi
(20.7%), dry fruits (17%) and others (34%).

Organized Sweet Market Share Organized Sweet Market Break-up
Haldiram (Delhi
Other regional and Nagpur), Milk Based,
organized 35% Others, 28.50%
players, 41% 34%
——_Bikano
o ,
KCDas, 4%— 10% . -
Dry Fruits, ozaon7oa;) b
Haldiram (Prabhuji-_Bikaji, 6% 17%
Kolkata), 5%
Source: Company Source: Company

The papad market in India is estimated to be Rs78bn with organized players accounting for
33% of industry. The organized papad market is estimated to be Rs26bn in FY22 and is
expected to grow at 10% CAGR over FY22-26 to Rs37bn
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Organized Papad Market
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Business Model:

e  Product Portfolio: The company’s product range includes six principal categories:
bhujia, namkeen, packaged sweets, papad, western snacks as well as other snacks
which primarily include gift packs (assortment), frozen food, mathri range and cookies.
The company has more than 300 products under the Bikaji brand.

Product Portfolio
Product Description

The company manufactures Bikaneri bhujia, a traditional crispy snack which
is made using dew bean (moth dal), gram flour (besan), edible oil, salt, and

Bhujia various spices, and is light yellow in colour. The company has 14 different
kinds of Bhujia to cater to various regional and international tastes.

Namkeen are typically a mixture of one or more ingredients including moong
dal, dry fruits and fried nuts, amongst others. The company has an extremely

Namkeen diversified selection of namkeen, and several of our products like kuch kuch,
moong dal, soya stick, nut cracker,sab kuch, panchratna, amongst others, are
our best-selling products across India.

The company manufacture more than 30 varieties of dry and wet sweets
using ingredients such as milk, gram flour, sugar, dry fruits, mawa and
Packaged Sweet paneer (cottage cheese). Dry sweets include soan papdi, dry fruit barfi and
ladoo, amongst others; and wet sweets include rasgulla, rajohog, gulab
jamun, amongst others.
Papad, a traditional Indian snack made from dried lentils, including peeled
black gram, green gram, chickpeas and other spices. Papad is one ofthe
Papad company's specialty products, as almost all of Papad snacks are handmade,
and the company is the second largest manufacturer of handmade papad in
India with an annual production capacity of 9,000 tonnes in Fiscal 2022.
Western snack category primarily consists of chips, extruded products and
Western Snacks pellets. As of June 30, 2022, the company had 32 products classified under
western snacks.
Other snacks primarily include gift packs (assortment), frozen food, mathri

Other Snacks .
range and cookies.

Source: Company

2 Nov 2022 4 @ ﬁ%t\%



2 Nov 2022

Product Portfolio

India - Staples

Product Portfolio No. of Products

Bhujia

Namkeen

Packaged Sweets

Papad
Western Snacks

Other Snacks

Source: Company

Revenue Break-Up Product Wise

Category wise Revenue

Break-up (in Rs Mn)

Bhujia
% growth
% of total
Namkeen
% growth
% of total
Packaged sweets
% growth
% of total
Papad
% growth
% of total
Western Snacks
% growth
% of total
Other snacks
% growth
% of total
Others
% growth
% of total

3,480
17%
32%

4,017
20%
37%

1,298
15%
12%
822
18%

8%
561
39%

5%
331
32%

3%
213

4%

2%

4,641
33%
36%

4,806
20%
37%
1,606
24%
12%
914
11%

7%
658
17%

5%
296

-11%

2%
149
-30%

1%

FY22

5,601
21%
35%

5,705
19%
36%

2,035
27%
13%
1,073
17%

7%
920
40%

6%
404
37%

3%
285
91%

2%

CAGR (FY20-22)

27%

19%

25%

14%

28%

11%

16%

Q1FY22

1,367

41%
1,244

37%
237

7%
224

7%

5%

62

2%
36

1%

Q1FY23

1,458
7%
35%
1,634
31%
39%
315
33%
8%
291
30%
7%
360
139%
9%
56
9%
1%
55
52%
1%

Source: Company

Other snacks include gift packs (assortment), frozen food, mathri range and cookies
Others include sale at Mumbai restaurant

@ EmERE
HAITONG



India - Staples

Volume Break-Up Product Wise

Volume wise Revenue
Break-up (in tonnes)

CAGR (FY19-21) Q1FY22 Q1FY23

Bhujia 23,793 29,694 31,948 16% 7,949 7,938
% growth 6% 25% 8% 0%
% of total 33% 35% 34% 40% 34%
Namkeen 27,481 30,551 32,886 9% 7,429 9,103
% growth 9% 11% 8% 23%
% of total 38% 36% 35% 38% 39%
Packaged sweets 11,164 13,193 15,737 19% 2,008 2,544
% growth 9% 18% 19% 27%
% of total 15% 16% 17% 10% 11%
Papad 4,932 5,149 5,601 7% 1,219 1,442
% growth 5% 4% 9% 18%
% of total 7% 6% 6% 6% 6%
Western Snacks 3,620 4,218 6,277 32% 858 1,809
% growth 37% 17% 49% 111%
% of total 5% 5% 7% 4% 8%
Other snacks 1,945 1,551 1,968 1% 300 238
% growth 34% -20% 27% -21%
% of total 3% 2% 2% 2% 1%

Source: Company

e Manufacturing Capabilities: The company has seven operational manufacturing
facilities that are operated by the company; four facilities located in Bikaner
(Rajasthan), one in Guwahati (Assam), one facility in Tumakuru (Tumkur) (Karnataka)
held through one of company’s subsidiary (Petunt Food Processors Pvt. Ltd.) to cater
to the southern markets in India and one facility in Muzaffarpur (Bihar) held through
another subsidiary (Vindhyawasini Sales Private Limited) to cater to core market of
Bihar. The company has also entered into a contract manufacturing agreement on
nonexclusive basis with a contract manufacturer in (i) Kolkata (West Bengal), that
helps the company to cater to eastern India, (ii) Bikaner with group company
(Hanuman Agrofood) and (iii) Kanpur, Uttar Pradesh.

Manufacturing Facilities

Manufacturing Facility Namkeen Papad Western Snacks e
NYEES

Owned

Karni, Bikaner v v v v v

Bichhwal, Bikaner-I v v

Bichhwal, BikanerlI v v

Bichhwal, BikanerZlI
Tumakuru (Tumkur), Karnataka v v

Guwabhati, Assam v v

Contract Manufacturer

Kolkata, West Bengal v
Bikaner v
Kanpur, Uttar Pradesh v v

Source: Company
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Product Wise Capacity & Capacity Utilisation
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2020 2021 2022

2vg Es::lmated Actual canaci :vg Esltlmated Actual canac :vg Esltlmated Actual Canact
Products nnuaf Production a.p.aq y nnua. Production a.p.au y nnuaf Production a.p.au y

Capacity . Utilisation  Capacity ) Utilisation  Capacity ) Utilisation

) (metric tonne) ) (metric tonne) ) (metric tonne)

(Metric Tonne) (Metric Tonne) (Metric Tonne)
Bhujia 45,600 23,801 52.20% 52,373 29,672 56.66% 57,600 32,055 55.65%
Namkeen 67,938 27,504 40.48% 71,134 30,442 42.80% 77,446 33,145 42.80%
Machine made papad 1,200 318 26.47% 1,897 450 23.72% 2,400 405 16.88%
Western snacks 10,800 2,903 26.88% 10,800 3,232 29.93% 12,263 3,332 27.17%
Packaged sweets 38,173 11,061 28.98% 47,573 13,384 28.13% 56,735 15,837 27.91%

Source: Company

The company plans to operationalize two additional manufacturing facilities (i) in
Rajasthan, operated by the company and will manufacture frozen snacks and sweets
products and (ii) in Bihar through a contract manufacturer for production of namkeen and
wester snacks.

e Distribution: The company has an extensive distribution network for its products with
strong network of sales team on ground to ensure market service and business
hygiene. In Rajasthan, the company follows direct distribution model where majority
of products are serviced directly through distributors. Outside of Rajasthan, the
company operates a hub-and-spoke model, where most of sales is through
superstockists or depots appointed for defined territories to ensure distribution in its

area through sub-distributors and dealers.

Distribution Network & Process

( Supply Chain / Go To Market (GTM) Chart )

Distributor

o
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Source: Company

The company has a network of 6 depots, 38 superstockists, 416 direct distributors and
1956 indirect distributors located across 23 states and four union territories in India.
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Region-wise Distribution Break-Up
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Region Depots Superstockists Distributors Indirect Distributors Total

East 2 8 92 1,148 1,250
North 2 24 254 699 979
South 1 - 55 - 56
West 1 6 15 109 131

East includes Arunachal Pradesh, Assam, Bihar, Chattisgarh, Jharkhand, Manipur, Nagaland, Odisha and West Bengal

North includes Chandigarh, Delhi, Haryana, Himachal Pradesh, J&k, Punjab, Rajasthan, Uttar Pradesh and Uttarakhand

South includes Telangana, Tamil Nadu, Kerala, Karnataka, Andhra Pradesh and Andaman Nicobar island

West includes Goa, Gujarat, Madhya Pradesh and Maharashtra

Source: Company

Region-wise Revenue Break-Up

Regional Break-down FY20 FY21 FY22 FY20-22 CAGR Q1FY21 Q1FY22
East 3,310 4,120 4,907 21.8% 1,133 1,519
% growth 24% 19% 34%
% of total 32% 33% 32% 36% 38%
North 5,969 7,147 9,058 23.2% 1,848 2,235
% growth 20% 27% 21%
% of total 58% 58% 59% 59% 55%
South 106 202 270 59.7% 19 68
% growth 91% 33% 268%
% of total 1% 2% 2% 1% 2%
West 877 935 1,150 14.5% 155 214
% growth 7% 23% 38%
% of total 9% 8% 7% 5% 5%

Source: Company

Raw Material: The primary raw materials required for the manufacturing of the
products are various flours, oil, spices, seasoning and others. The company procures
all raw materials from particular suppliers handpicked based on standard operating
procedure for evaluation of suppliers which includes on-site audit and supplier
verification and procurement is based on company’s requirement on an on-going basis
through purchase orders at an ‘as needed’ basis.

Raw Material Break-up

FY20 FY21 FY22 Q1FY22 Q1FY23
Pulses & Flour 25.2% 27.5% 25.2% 29.4% 26.0%
Oil 13.1% 15.4% 19.9% 22.6% 22.9%
Spices and seasoning 4.9% 4.4% 4.3% 5.0% 5.3%
Sugar 2.4% 2.2% 2.2% 1.5% 1.6%
Milk and other dairy products 3.3% 2.5% 2.4% 1.4% 1.8%
Packaging Material 11.9% 11.4% 11.1% 10.5% 10.7%

Source: Company
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commerce platform as well as exports.
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Channel: The company sells its products through general trade, modern trade and e-
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Channel Wise Break-Up
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Channel FY20 FY21 FY22 FY20-FY22 CAGR Q1FY22 Q1FY23

General Trade 9,156 11,288 13,582 21.8% 2,954 3,562
% growth 23.3% 20.3% 20.6%
% of total 85.4% 86.4% 84.8% 89.0% 85.5%
Modern Trade 716 776 1,101 23.9% 120 238
% growth 8.4% 41.8% 97.5%
% of total 6.7% 5.9% 6.9% 3.6% 5.7%
Exports 460 665 637 17.7% 166 133
% growth 44.4% -4.1% -19.6%
% of total 4.3% 5.1% 4.0% 5.0% 3.2%
E-commerce 30 102 187 150.4% 35 34
% growth 243% 83% -1%
% of total 0% 1% 1% 1% 1%
Others 359 238 516 19.9% 46 201
% growth -34% 117% 341%
% of total 3% 2% 3% 1% 5%
Total 10,722 13,069 16,023 3,321 4,169

General Trade includes superstockist and distributors
Modern Trade includes supermarkets, hypermarkets and retail chains
E-commerce includes B2B and B2C distribution platforms and start ups

Otherincludes other distribution and institutional channels such as the Indian railways, and also includes Mumbai restaurant sales

Source: Company

Exports Break-Up

Exports FY20 FY21 FY22 Q1FY22 Q1FY23
North America 203 279 262 77 64
% Growth 37% -6% -17%
% of total 44% 42% 39% 46% 38%
Asia Pacific 197 266 256 66 42
% Growth 35% -4% -37%
% of total 43% 40% 39% 40% 25%
Middle East 38 89 81 14 16
% Growth 135% 9% 12%
% of total 8% 13% 12% 8% 9%
Europe 9 14 29 7 4
% Growth 52% 102% -41%
% of total 2% 2% 4% 4% 3%
Africa 8 9 6 0 4
% Growth 8% -34%
% of total 2% 1% 1% 0% 2%
United Kingdom 5 8 4 1 4
% Growth 69% -56% 178%
% of total 1% 1% 1% 1% 2%
Total 460 665 637 166 133

Source: Company
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e Key Markets: The company has divided its markets in three main segments: core,
focused and other. Core markets, is where the company has market leadership and
company derives ~70% revenue from these states. Focussed markets are markets
identified based on proximity of the market and opportunity to expand in size the
products company offers. Other market is where company is seeding operations.

State Wise Segmentation

Core Focussed Other

Rajasthan Uttar Pradesh Gujarat

Bihar Haryana Maharashtra

Assam Delhi Madhya Pradesh
Punjab West Bengal
Karnataka Jharkhand
Telangana Tamil Nadu

Chattisgarh
Manipur

Nagaland
Uttrakhand
Odhisha

Goa

Kerala

Andaman & Nicobar
Jammu & Kashmir
Arunachal Pradesh
Chandigarh
Meghalaya
Himachal Pradesh
Daman

Dadra and Nagar Haveli
Tripura

Andhra Pradesh

Source: Company

Marketshare in core market

Rajasthan 44.5%
Assam 58.1%
Bihar 29.2%

Source: Company

FY20 FY21 FY22 Q1FY22 Q1FY23
Core Market Revenue Contribution (%) 72.6% 71.4% 71.5% 76.4% 74.7%

Source: Company
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Strategic Initiatives:

Strategic Expansion of
ﬁ Manufacturing
Capabilities Across

Multiple Locations

Operational
Transformation to
Accelerate Revenue
and Bring Efficiency in
Operations

Increased Direct and
Indirect distribution

Strengths

e  Well established brand with Pan-India recognition

e Diversified product portfolio focused on various consumer segments and markets

e Strategically located, large scale manufacturing facilities with stringent quality
standards

e Extensive pan-India and global distribution network, arrangements with reputed retail
chains and growing e-commerce and exports channel

e Experienced promoters and management team

S mERR
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Key Milestones

Calendar Year Particulars

Establishment of co-partnership business under the name Shivdeep Food

1986
Products

1993 Inception of the brand “Bikaji”

1994 Initiated exports to UAE

1995 Conversion of Shivdeep Food Products (partnership) to a public limited
company

1996 Initiated exports to Australia

Amalgamation of four group companies, i.e., Bikaji Foods Private Limited,
2006 Shivdeep Food Products Private Limited, Bikaji Marketing Limited, and Dipu’s
Foods Private Limited for consolidate business

2008 Opened its first restaurant Bikaji Food Junxon in Mumbai

2014 Raised funds through private equity investment from India 2020 Maharaja,
Limited

2016 Commissioned new facility at Karni Industrial Area, Bikaner

2018 Raised funds through private equity by a mix of primary and secondary
investment from IIFL

2019 Appointment of Amitabh Bachchan as the brand ambassador of Bikaji

2021 Acquired Petunt Food Processors Private Limited

2021 Raised funds through private equity investment from Lighthouse India Fund lII,
Limited

2022 Acquired 100% of the issued, subscribed and paid-up equity share capital of

Vindhyawasini Sales Private Limited
Source: Company

Key Takeaway from IPO Meet
The key takeaway from IPO Meet are:

Legacy: The brand ‘Bikaji’ was started by Shiv Ratan Aggarwal, who is the grandson
of Haldiram founder. Prior to launching a new brand, the promoter was part of the
family business and used the brand name ‘Haldiram’. However, the promoter
decided to move away from Haldiram brand name as it came with geographical
restriction. The Haldiram brand name is operating in several geographies like
Kolkata, Rajasthan, Delhi, Nagpur etc. However, the promoter did not want to be
restricted to one area or geography, he decided to move away from the Haldiram
brand name and introduce own brand.

Expansion of Manufacturing Footprint:

e Till last year, the company had manufacturing units only in Rajasthan. With PLI
scheme benefits, the company has expanded its footprint to all core markets
as well as some focused markets.

e The company had commissioned a plant in Guwahatiin Feb’22 which produces
traditional as well as western snacks. The plant will aid in saving logistics costs
and building western snacks portfolio in Assam. The Tumkur plant will aid in
catering to the south market which the company got access to through
acquisition of Petunt Food Processors.

e The company entered in contract manufacturing agreement with group
company Hanuman Agro for manufacturing of western snacks in Bikaner while
Muzzafarpur facility commissioned in May’22 with help cater Bihar market
better.

12 @ S ImE
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e The ramping up of manufacturing facilities will help the company to save on
logistics cost and create new categories. The supply of western snacks from
Bikaner to rest of the states is not viable therefore, western snacks will be
supplied from nearest manufacturing unit.

PLI Scheme: The company has received approval for the PLI scheme where along
with its contract manufacturers it will be investing Rs4.3bn and will receive
incentive of Rs2.6bn over the next six years.

Western Snacks: The management aims to scale the share of western snacks from
5-6% to 10% over the next few years. The company is not aiming market leadership
in western snacks, however the product range in complementary to traditional
snacks and the channel is same for both segments.

Financials:

e The company has grown revenue at 20% CAGR over a long period of time and
expects similar trajectory to continue. The company expects to revert to
normalized EBITDA Margins as several raw materials have seen moderation
and good crop of pulses is expected.

e Logistics costs is 4.5% of revenue, which will taper as company has
commissioned facilities where demand is generated. However, the savings
from logistics cost will be re-invested in the business.

Raw Material:

e The company has easy access to key raw materials like moong dal, moth dal
and milk since they are easily available in Bikaner.

e Edible oil prices have increased from Rs75-80/liter to Rs150-160/liter over the
last two years which have impacted gross margins. The company has passed
on 80-90% of inflation to consumers with a lag.

Family Packs: The family packs account for ~60% of company revenue. As
company enters and expands in newer geographies, it expects the share of Rs5
and Rs10 price points to increase as they are the recruiter packs. The management
expects share of family packs to reduce by 5%. However, the decline in family
packs will not impact margins as both segments operate at similar margins.

Market Wise Strategy: The company has separate strategy for its core, focused
and other market. For each state the company has different intervention and
input.

Core states (Rajasthan, Bihar and Assam)

e The core markets grew at 21% CAGR over FY20-22. The share of business has
slightly slipped down due to higher growth in other markets.

e The key focus areas for the core market will be (i) sales automation, (ii) tapping
wholesale and hawker to go down pop strata and (iii) increase throughput per
store.

e In Assam, the company has 58% market share in traditional snacks whereas
market share in western snacks was nil. With the opening of Guwahati plant,
the company can introduce its range of western snacks in the market.
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Focus Markets:

e For focus markets, the company will be aiming to (i) increase distribution, (ii)
enhance brand awareness, (iii) launch localized products like in South India
where it introduced Mangalore mix. The company spends 1.5-2% extra on
distributor margins to drive acceptability for its products.

e Inethnic savoury segment, the three core markets of the company account for
~16% of industry, whereas including the focus states they account for 50% of
the overall industry. The company is not aiming for market leadership in focus
states but aims to be the key challenger brand.

Other States: In other states, the company is seeding operations, building
infrastructure, investing in above the line spends to enhance trade and consumer
traction.

Brand Building: In FY19, the company appointed Amitabh Bachchan as brand
ambassador and saw increased consumer offtake and better retailers and
distributors being more receptive. The brand ambassador has good traction in
Hindi belt, which will help the company going forward as four out of six focused
states are from the Hindi belt.

Acquisition: The company acquired Petnut Food Processors Pvt Ltd. in 2021. The
company was largely engaged in manufacturing of chips and extruded snacks. The
company expanded infrastructure and added two new lines to manufacture
namkeen and bhujia.

Category Growth: Company’s key segments have grown ahead of category at 1.3x-
1.5x of category growth rates due to (i) consistent product pipeline, (ii) easy access
to raw materials (iii) focus on quality and consistency and (iv) easy adaptability to
change in shopper needs.

Distribution:

e The company has total reach of 0.85mn outlets and aims to scale it to 1.3mn
outlets over the next 2-3 years.

e Urban account for 70% of revenue while remaining is from rural.
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Financial Summary

Income Statement (Rs mn) FY20 FY21 FY22
Revenues 10,746 13,107 16,110
Gross Profit 3,296 3,739 4,407
EBITDA 946 1,448 1,395
EBIT 604 1,116 1,012
PBT 636 1,201 1,050
Reported PAT 564 903 760
Adjusted PAT 564 903 760
Balance Sheet Statement (Rs mn) FY20 FY21 FY22
Inventories 365 568 729
Sundry debtors 417 473 733
Loans & advances 0 0 (0]
Other current assets 210 508 525
Cash & cash equivalents 883 874 902
Current assets 1,875 2,422 2,889
Net fixed assets 4,000 4,488 5,332
Non Current Assets 527 573 1,537
Investments 365 688 1,263
Deferred tax asset, net (335) (293) (327)
Total assets 6,432 7,878 10,694
Current liabilities 544 873 873
Provisions 27 29 27
Long-term debt 169 142 411
Short-term debt 354 719 1,002
Other liabilties 45 40 174
Minority interests 0 18 (1)
Shareholder's equity 5,292 6,057 8,208
Total liabilities & equity 6,432 7,878 10,694
Cash Flow Statement [Rs mn) FY20 FY21 FY22
Cashflow from operations 607 1,172 575
Purchase of fixed assets -A405 =737 -1,078
Free Cashflow 201 435 -504
|Cashf|c|w from investing -635 -1,141 -2,316
Cashflow from financing =315 g1 1,688
Net cash generated during year -343 -59 -53
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Peer Valuation

Bikaji (Standalone)

Prataap Snacks (Consolidated)

India -

Staples

DFM Food (Standalone)

FY20 FY21 FY22 FY20 FY21 FY22 FY20 FY21 FY22
Revenues 10,746 13,107 16,110 13,938 11,711 13,966 5,079 5,241 5,545
Gross Profit 3,296 3,739 4,407 3,991 3,280 3,597 2,026 2,122 2,056
Employee Cost 646 699 901 577 533 572 549 543 602
Other Expenses 1,704 1,592 2,111 2,477 2,116 2,442 1,060 1,023 1,624
EBITDA 946 1,448 1,395 937 631 583 417 556 -171
Depreciation 342 331 383 617 546 538 114 132 144
EBIT 604 1,116 1,012 319 85 45 304 425 -315
Interest Cost 51 30 67 75 63 67 99 108 89
Other Income 84 115 105 92 88 137 68 69 77
PBT 636 1,201 1,050 337 111 115 272 386 -327
Tax 73 298 290 -132 -31 -53 28 99 -80
Profit from JV's - - - - - - - - -
Adj NP 564 903 760 469 142 168 244 287 -248
Exceptional items - - - - - 139 - - -
Disc ops - - - - - - - - -
Reported NP 564 903 760 469 142 29 244 287 (248)
CAGR FY20-22 FY20-22 FY20-22
Revenue 22.4% 0.1% 4.5%
Gross Profit 15.6% -5.1% 0.7%
EBITDA 21.5% -21.1% N.A.
NP 16.1% -75.1% N.A.
P&L Common Size (%) FY20 FY21 FY22 FY20 FY21 FY22 FY20 FY21 FY22
Gross Margin 30.7% 28.5% 27.4% 28.6% 28.0% 25.8% 39.9% 40.5% 37.1%
Employee Cost 6.0% 5.3% 5.6% 4.1% 4.6% 4.1% 10.8% 10.4% 10.9%
Other Expenses 15.9% 12.1% 13.1% 17.8% 18.1% 17.5% 20.9% 19.5% 29.3%
EBITDA 8.8% 11.0% 8.7% 6.7% 5.4% 4.2% 8.2% 10.6% -3.1%
Depreciation 3.2% 2.5% 2.4% 4.4% 4.7% 3.9% 2.2% 2.5% 2.6%
EBIT 5.6% 8.5% 6.3% 2.3% 0.7% 0.3% 6.0% 8.1% -5.7%
PBT 5.9% 9.2% 6.5% 2.4% 0.9% 0.8% 5.4% 7.4% -5.9%
Tax (% of PBT) 11.4% 24.8% 27.6% -39.3% -27.9% -45.9% 10.3% 25.6% 24.3%
NP 5.2% 6.9% 4.7% 3.4% 1.2% 1.2% 4.8% 5.5% -4.5%
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Bikaji (Standalone)

Prataap Snacks (Consolidated)

India - Staples

DFM Food (Standalone)

Balance Sheet (mn) FY20 FY21 FY22 FY20 FY21 FY22 FY20 FY21 FY22

Gross Debt 523 862 1,412 30 101 301 830 796 914
Cash 883 874 902 538 304 322 339 888 675
Net Debt -360 -13 510 -508 -203 -21 490 -92 239
Networth 5,292 6,057 8,208 6,080 6,231 6,243 1,455 1,781 1,527
Capital Employed 4,932 6,044 8,718 5,572 6,029 6,222 1,945 1,688 1,767
Gross Fixed Assets 5,058 5,555 6,623 4,262 4,608 4,775 2,019 2,048 2,161
Net Fixed Assets 3,971 4,127 4,838 3,593 3,393 3,413 1,690 1,615 1,617
Inventory 365 568 729 1,323 1,307 1,446 240 265 325
Receivables 417 473 733 326 266 166 1 40 65
Payables 143 425 428 875 926 901 548 556 784
Net D/E (x) -0.1 -0.0 0.1 -0.1 -0.0 -0.0 0.3 -0.1 0.2
Gross FATO (x) 2.1 2.4 2.4 3.3 2.5 2.9 2.5 2.6 2.6
Net FATO (x) 2.7 3.2 3.3 3.9 3.5 4.1 3.0 3.2 3.4
Inventory (days on sales) 12 16 17 35 41 38 17 18 21
Receivables (days on sales) 14 13 17 9 8 4 0 3 4
Payables (days on sales) 5 12 10 23 29 24 39 39 52
Cash Coversion Ratios 22 17 23 20 20 19 -22 -17 -26
Asset TO(x) 2.2 2.2 1.8 2.5 1.9 2.2 2.6 3.1 3.1
Net Margin (%) 5.2% 6.9% 4.7% 3.4% 1.2% 1.2% 4.8% 5.5% -4.5%
Leverage Ratio 0.9 1.0 1.1 0.9 1.0 1.0 1.3 0.9 1.2
ROE (%) 10.7% 14.9% 9.3% 7.7% 2.3% 2.7% 16.8% 16.1% -16.2%
RoCE(%) 12.2% 18.5% 11.6% 5.7% 1.4% 0.7% 15.6% 25.1% -17.8%
CashFlow FY20 FY21 FY22 FY20 FY21 FY22 FY20 FY21 FY22

CFO (mn) 607 1,172 575 751 774 457 425 389 38
Capex (mn) -405 -737  -1,078 -579 -323 -312 -197 -97 -235
% of Sales -4% -6% -7% -4% -3% -2% -4% -2% -4%
FCF (mn) 201 435 -504 172 450 145 228 292 -197
FCF/EBITDA (%) 21% 30% -36% 18% 71% 25% 55% 53% 116%
FCF Yield (%) 0% 1% -1% 1% 2% 1% 1% 2% -1%
Valuation FY20 FY21 FY22 FY20 FY21 FY22 FY20 FY21 FY22

CMP (As On 1st November'22) 300 909 376
Market Cap (mn) 74,853 74,853 74,853 21,319 21,319 21,319 18,918 19,316 18,918
Net Debt (mn) -360 -13 510 -508 -203 -21 490 -92 239
EV (mn) 74,493 74,840 75,363 20,811 21,116 21,298 19,409 19,224 19,158
P/E (x) 133 83 98 45 151 127 77 66 -76
EV/Sales (x) 6.9 5.7 4.7 1.5 1.8 1.5 3.8 3.7 3.5
EV/EBITDA (x) 78.7 51.7 54.0 22.2 33.5 36.5 46.5 34.5 -112.1
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APPENDIX

IMPORTANT DISCLOSURES

This research report is distributed by Haitong International, a global brand name for the equity research teams of Haitong International Research Limited (“HTIRL"), Haitong Securities India Private
Limited (“HSIPL"), Haitong International Japan K.K. (“HTIJKK"), Haitong International Securities Company Limited (“HTISCL"), and any other members within the Haitong International Securities Group
of Companies (“HTISG"), each authorized to engage in securities activities in its respective jurisdiction.

Analyst Certification:

I, Gaurang Kakkad, certify that (i) the views expressed in this research report accurately reflect my personal views about any or all of the subject companies or issuers referred to in this research and
(ii) no part of my compensation was, is or will be directly or indirectly related to the specific recommendations or views expressed in this research report; and that | (including members of my
household) have no financial interest in the security or securities of the subject companies discussed.
I, Upasana Madan, certify that (i) the views expressed in this research report accurately reflect my personal views about any or all of the subject companies or issuers referred to in this research and
(i) no part of my compensation was, is or will be directly or indirectly related to the specific recommendations or views expressed in this research report; and that | (including members of my
household) have no financial interest in the security or securities of the subject companies discussed.

Conflict of Interest Disclosures

HTI and some of its affiliates may engage in investment banking and / or serve as a market maker or hold proprietary trading positions of certain stocks or companies in this research report. As far
as this research report is concerned, the following are the disclosure matters related to such relationship (As the following disclosure does not ensure timeliness and completeness, please send an
email to ERD-Disclosure @htisec.com if timely and comprehensive information is needed).

Haitong expects to receive, or intends to seek, compensation for investment banking services in the next three months from COTY.US.

Ratings Definitions (from 1 Jul 2020): Rating Distribution
Haitong International uses a relative rating system using Outperform,
. Most Recent Full Quarter Prior Full Quarter
Neutral, or Underperform for recommending the stocks we cover to
. . i Underperform Underperform
investors. Investors should carefully read the definitions of all ratings used 1.3%

in Haitong International Research. In addition, since Haitong International
Research contains more complete information concerning the analyst's
views, investors should carefully read Haitong International Research, in its
entirety, and not infer the contents from the rating alone. In any case,

. ) . Outperform
ratings (or research) should not be used or relied upon as investment 89.4%

advice. An investor's decision to buy or sell a stock should depend on
individual circumstances (such as the investor's existing holdings) and other
considerations.

Outperform
85.5%

Analyst Stock Ratings

Outperform: The stock’s total return over the next 12-18 months is
expected to exceed the return of its relevant broad market benchmark, as
indicated below.

Neutral: The stock’s total return over the next 12-18 months is expected to
be in line with the return of its relevant broad market benchmark, as
indicated below. For purposes only of FINRA/NYSE ratings distribution
rules, our Neutral rating falls into a hold rating category.

Underperform: The stock’s total return over the next 12-18 months is
expected to be below the return of its relevant broad market benchmark,
as indicated below.

Benchmarks for each stock’s listed region are as follows: Japan - TOPIX,
Korea - KOSPI, Taiwan - TAIEX, India - Nifty100, US - SP500; for all other
China-concept stocks - MSCI China.

Haitong International Equity Research Ratings Distribution, as of Sep 30, 2022

Outperform Neutral Underperform

(hold)
HTI Equity Research Coverage 89.4% 9.2% 1.4%
IB clients* 5.5% 6.8% 4.5%

*Percentage of investment banking clients in each rating category.

BUY, Neutral, and SELL in the above distribution correspond to our current ratings of Outperform, Neutral, and Underperform.

For purposes only of FINRA/NYSE ratings distribution rules, our Neutral rating falls into a hold rating category. Please note that stocks with an NR designation are not included
in the table above.

Previous rating system definitions (until 30 Jun 2020):
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BUY: The stock’s total return over the next 12-18 months is expected to exceed the return of its relevant broad market benchmark, as indicated below.

NEUTRAL: The stock’s total return over the next 12-18 months is expected to be in line with the return of its relevant broad market benchmark, as indicated below. For purposes
only of FINRA/NYSE ratings distribution rules, our Neutral rating falls into a hold rating category.

SELL: The stock’s total return over the next 12-18 months is expected to be below the return of its relevant broad market benchmark, as indicated below.

Benchmarks for each stock’s listed region are as follows: Japan - TOPIX, Korea - KOSPI, Taiwan - TAIEX, India - Nifty100; for all other China-concept stocks — MSCI China.

Haitong International Non-Rated Research: Haitong International publishes quantitative, screening or short reports which may rank stocks according to valuation and other metrics or may suggest
prices based on possible valuation multiples. Such rankings or suggested prices do not purport to be stock ratings or target prices or fundamental values and are for information only.

Haitong International Coverage of A-Shares: Haitong International may cover and rate A-Shares that are subject to the Hong Kong Stock Connect scheme with Shanghai and Shenzhen. Haitong
Securities (HS; 600837 CH), the ultimate parent company of HTISG based in Shanghai, covers and publishes research on these same A-Shares for distribution in mainland China. However, the rating
system employed by HS differs from that used by HTI and as a result there may be a difference in the HTI and HS ratings for the same A-share stocks.

Haitong International Quality 100 A-share (Q100) Index: HTI's Q100 Index is a quant product that consists of 100 of the highest-quality A-shares under coverage at HS in Shanghai. These stocks are
carefully selected through a quality-based screening process in combination with a review of the HS A-share team’s bottom-up research. The Q100 constituent companies are reviewed quarterly.

MSCI ESG Disclaimer: Although Haitong International’s information providers, including without limitation, MSCI ESG Research LLC and its affiliates (the “ESG Parties”), obtain information (the
“Information”) from sources they consider reliable, none of the ESG Parties warrants or guarantees the originality, accuracy and/or completeness, of any data herein and expressly disclaim all express
or implied warranties, including those of merchantability and fitness for a particular purpose. The Information may only be used for your internal use, may not be reproduced or redisseminated in
any form and may not be used as a basis for, or a component of, any financial instruments or products or indices. Further, none of the Information can in and of itself be used to determine which
securities to buy or sell or when to buy or sell them. None of the ESG Parties shall have any liability for any errors or omissions in connection with any data herein, or any liability for any direct,
indirect, special, punitive, consequential or any other damages (including lost profits) even if notified of the possibility of such damages.

SusallWave FIN-ESG Data Service Disclaimer: Please read these terms and conditions below carefully and confirm your agreement and acceptance with these terms before using SusallWave FIN-
ESG Data Service.

1. FIN-ESG Data is produced by SusallWave Digital Technology Co., Ltd. (In short, SusallWave)'s assessment based on legal publicly accessible information. SusallWave shall not be responsible
for any accuracy and completeness of the information. The assessment result is for reference only. It is not for any investment advice for any individual or institution and not for basis of purchasing,
selling or holding any relative financial products. We will not be liable for any direct or indirect loss of any individual or institution as a result of using SusallWave FIN-ESG Data.

2. SusallWave do not consider recipients as customers for receiving these data. When using the data, recipients shall make your own independent judgment according to your practical individual
status. The contents of the data reflect the judgment of us only on the release day. We have right to update and amend the data and release other data that contains inconsistent contents or
different conclusions without notification. Unless expressly stated, the data (e.g., financial performance data) represents past performance only and the past performance cannot be viewed as the
prediction of future return.

3. The copyright of this data belongs to SusallWave, and we reserve all rights in accordance with the law. Without the prior written permission of our company, none of individual or institution
can use these data for any profitable purpose. Besides, none of individual or institution can take actions such as amendment, replication, translation, compilation, re-editing, adaption, deletion,
abbreviation, excerpts, issuance, rent, exhibition, performance, projection, broadcast, information network transmission, shooting, adding icons and instructions. If any loss of SusallWave or any
third-party is caused by those actions, users shall bear the corresponding compensation liability. SusallWave shall not be responsible for any loss.

4. If any term is not contained in this disclaimer but written in other agreements on our website (e.g. User Registration Protocol of SusallWave Website, User Service (including authentication)
Agreement of SusallWave Website, Privacy Policy of Susallwave Website), it should be executed according to other agreements. If there is any difference between this disclaim and other agreements,
this disclaimer shall be applied.

IMPORTANT DISCLAIMER

For research reports on non-Indian securities: The research report is issued by Haitong International Research Limited (“HTIRL"), a wholly owned subsidiary of Haitong International Securities Group
Limited (“HTISGL") and a licensed corporation to carry on Type 4 regulated activity (advising on securities) for the purpose of the Securities and Futures Ordinance (Cap. 571) of Hong Kong, with the
assistance of Haitong International (Japan) K.. (“HTIJKK"), a wholly owned subsidiary of HTISGL and which is regulated as an Investment Adviser by the Kanto Finance Bureau of Japan.

For research reports on Indian securities: The research report is issued by Haitong Securities India Private Limited (“HSIPL"), an Indian company and a Securities and Exchange Board of India (“SEBI”)
registered Stock Broker, Merchant Banker and Research Analyst that, inter alia, produces and distributes research reports covering listed entities on the BSE Limited (“BSE”) and the National Stock
Exchange of India Limited (“NSE”) (collectively referred to as “Indian Exchanges”). HSIPL was acquired and became part of the Haitong International Securities Group of Companies (“HTISG”) on 22
December 2016.

All the research reports are globally branded under the name Haitong International and approved for distribution by Haitong International Securities Company Limited (“HTISCL") and/or any other
members within HTISG in their respective jurisdictions.

The information and opinions contained in this research report have been compiled or arrived at from sources believed to be reliable and in good faith but no representation or warranty, express or
implied, is made by HTIRL, HTISCL, HSIPL, HTIJKK or any other members within HTISG from which this research report may be received, as to their accuracy, completeness or correctness. All opinions
expressed herein are as of the date of this research report and are subject to change without notice. This research report is for information purpose only. Descriptions of any companies or their
securities mentioned herein are not intended to be complete and this research report is not, and should not be construed expressly or impliedly as, an offer to buy or sell securities. The securities
referred to in this research report may not be eligible for purchase or sale in some jurisdictions. If an investment product is denominated in a currency other than an investor's home currency, a
change in exchange rates may adversely affect the investment. Past performance is not necessarily indicative of future results. Certain transactions, including those involving derivatives, give rise to
substantial risk and are not suitable for all investors. You should also bear in mind that recommendations in this research report are not tailor-made for you. The analyst has not taken into account
your unique financial circumstances, such as your financial situation and risk appetite. You must, therefore, analyze and should, where applicable, consult your own legal, tax, accounting, financial
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and other professional advisers to evaluate whether the recommendations suits you before investment. Neither HTISG nor any of its directors, employees or agents accepts any liability whatsoever
for any direct or consequential loss arising from any use of the materials contained in this research report.

HTISG and our affiliates, officers, directors, and employees, excluding the analysts responsible for the content of this document, will from time to time have long or short positions in, act as principal
in, and buy or sell, the securities or derivatives, if any, referred to in this research report. Sales, traders, and other professionals of HTISG may provide oral or written market commentary or trading
strategies to the relevant clients and the companies within HTISG that reflect opinions that are contrary to the opinions expressed in this research report. HTISG may make investment decisions that
are inconsistent with the recommendations or views expressed in this research report. HTI is under no obligation to ensure that such other trading decisions, ideas or recommendations are brought
to the attention of any recipient of this research report.

Please refer to HTI's website www.equities.htisec.com for further information on HTI's organizational and administrative arrangements set up for the prevention and avoidance of conflicts of interest
with respect to Research.

Non U.S. Analyst Disclosure: The HTI analyst(s) listed on the cover of this Research is (are) not registered or qualified as a research analyst with FINRA and are not subject to U.S. FINRA Rule 2241
restrictions on communications with companies that are the subject of the Research; public appearances; and trading securities by a research analyst.

DISTRIBUTION AND REGIONAL NOTICES

Except as otherwise indicated below, any Recipient wishing to discuss this research report or effect any transaction in any security discussed in HTI's research should contact the Haitong International
salesperson in their own country or region.

Notice to Hong Kong investors: The research report is distributed by Haitong International Securities Company Limited (“HTISCL"), which s a licensed corporation to carry on Type 1 regulated activity
(dealing in securities) in Hong Kong. This research report does not constitute a solicitation or an offer of securities or an invitation to the public within the meaning of the SFO. This research report
is only to be circulated to "Professional Investors" as defined in the SFO. This research report has not been reviewed by the Securities and Futures Commission. You should not make investment
decisions solely on the basis of the information contained in this research report. Recipients of this research report are to contact HTISCL salespersons in respect of any matters arising from, or in
connection with, the research report.

Notice to U.S. investors: As described above, this research report was prepared by HTIRL, HSIPL or HTIJKK. Neither HTIRL, HSIPL, HTIKK, nor any of the non U.S. HTISG affiliates is registered in the
United States and, therefore, is not subject to U.S. rules regarding the preparation of research reports and the independence of research analysts. This research report is provided for distribution to
“major U.S. institutional investors” and “U.S. institutional investors” in reliance on the exemption from registration provided by Rule 15a-6 of the U.S. Securities Exchange Act of 1934, as amended.
When distributing research reports to “U.S. institutional investors,” HTI USA will accept the responsibilities for the content of the reports. Any U.S. recipient of this research report wishing to effect
any transaction to buy or sell securities or related financial instruments based on the information provided in this research report should do so only through Haitong International Securities (USA)
Inc. (“HTI USA”), located at 340 Madison Avenue, 12th Floor, New York, NY 10173, USA; telephone (212) 351 6050. HTI USA is a broker-dealer registered in the U.S. with the U.S. Securities and
Exchange Commission (the “SEC") and a member of the Financial Industry Regulatory Authority, Inc. (“FINRA”). HTI USA is not responsible for the preparation of this research report nor for the
analysis contained therein. Under no circumstances should any U.S. recipient of this research report contact the analyst directly or effect any transaction to buy or sell securities or related financial
instruments directly through HSIPL, HTIRL or HTIKK. The HSIPL, HTIRL or HTIJKK analyst(s) whose name appears in this research report is not registered or qualified as a research analyst with FINRA
and, therefore, may not be subject to FINRA Rule 2241 restrictions on communications with a subject company, public appearances and trading securities held by a research analyst account. Investing
in any non-U.S. securities or related financial instruments (including ADRs) discussed in this research report may present certain risks. The securities of non-U.S. issuers may not be registered with,
or be subject to U.S. regulations. Information on such non-U.S. securities or related financial instruments may be limited. Foreign companies may not be subject to audit and reporting standards
and regulatory requirements comparable to those in effect within the U.S. The value of any investment or income from any securities or related financial instruments discussed in this research
report denominated in a currency other than U.S. dollars is subject to exchange rate fluctuations that may have a positive or adverse effect on the value of or income from such securities or related
financial instruments. All inquiries by U.S. recipients should be directed to:

Haitong International Securities (USA) Inc.
340 Madison Avenue, 12™ Floor

New York, NY 10173

Attn: Sales Desk at (212) 351 6050

People’s Republic of China (PRC): In the PRC, the research report is directed for the sole use of those who receive the research report in accordance with the applicable PRC laws and regulations.
Further, the information on the research report does not constitute “"production and business activities in the PRC" under relevant PRC laws. This research report does not constitute a public offer
of the security, whether by sale or subscription, in the PRC. Further, no legal or natural persons of the PRC may directly or indirectly purchase any of the security or any beneficial interest therein
without obtaining all prior PRC government approvals or licenses that are required, whether statutorily or otherwise. Persons who come into possession of this research are required to observe
these restrictions.

Notice to Canadian Investors: Under no circumstances is this research report to be construed as an offer to sell securities or as a solicitation of an offer to buy securities in any jurisdiction of Canada.
Any offer or sale of the securities described herein in Canada will be made only under an exemption from the requirements to file a prospectus with the relevant Canadian securities regulators and
only by Haitong International Securities (USA) Inc., a dealer relying on the “international dealer exemption” under National Instrument 31-103 Registration Requirements, Exemptions and Ongoing
Registrant Obligations (“NI 31-103") in Alberta, British Columbia, Ontario and Quebec. This research report is not, and under no circumstances should be construed as, a prospectus, an offering
memorandum, an advertisement or a public offering of any securities in Canada. No securities commission or similar regulatory authority in Canada has reviewed or in any way passed upon this
research report, the information contained herein or the merits of the securities described herein and any representation to the contrary is an offence. Upon receipt of this research report, each
Canadian recipient will be deemed to have represented that the investor is an “accredited investor” as such term is defined in section 1.1 of National Instrument 45-106 Prospectus Exemptions or,
in Ontario, in section 73.3(1) of the Securities Act (Ontario), as applicable, and a “permitted client” as such term is defined in section 1.1 of NI 31-103, respectively.

Notice to Singapore investors: This research report is provided in Singapore by or through Haitong International Securities (Singapore) Pte Ltd (“HTISSPL") [Co Reg No 201311400G. HTISSPL is an
Exempt Financial Adviser under the Financial Advisers Act (Cap. 110) (“FAA”) to (a) advise on securities, units in a collective investment scheme, exchange-traded derivatives contracts and over-the-
counter derivatives contracts and (b) issue or promulgate research analyses or research reports on securities, exchange-traded derivatives contracts and over-the-counter derivatives contracts. This
research report is only provided to institutional investors, within the meaning of Section 4A of the Securities and Futures Act (Cap. 289). Recipients of this research report are to contact HTISSPL via
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the details below in respect of any matters arising from, or in connection with, the research report:
Haitong International Securities (Singapore) Pte. Ltd.

10 Collyer Quay, #19-01 - #19-05 Ocean Financial Centre, Singapore 049315

Telephone: (65) 6536 1920

Notice to Japanese investors: This research report is distributed by Haitong International Securities Company Limited and intended to be distributed to Financial Services Providers or Registered
Financial Institutions engaged in investment management (as defined in the Japan Financial Instruments and Exchange Act ("FIEL") Art. 61(1), Order for Enforcement of FIEL Art. 17-11(1), and related
articles).

Notice to UK and European Union investors: This research report is distributed by Haitong International Securities Company Limited. This research is directed at persons having professional
experience in matters relating to investments. Any investment or investment activity to which this research relates is available only to such persons or will be engaged in only with such persons.
Persons who do not have professional experience in matters relating to investments should not rely on this research. Haitong International Securities Company Limited's affiliates may have a net
long or short financial interest in excess of 0.5% of the total issued share capital of the entities mentioned in this research report. Please be aware that any report in English may have been published
previously in Chinese or another language.

Notice to Australian investors: The research report is distributed in Australia by Haitong International Securities (Singapore) Pte Ltd, Haitong International Securities Company Limited, and Haitong
International Securities (UK) Limited in reliance on ASIC Corporations (Repeal and Transitional) Instrument 2016/396, which exempts those HTISG entities from the requirement to hold an Australian
financial services license under the Corporations Act 2001 in respect of the financial services it provides to wholesale clients in Australia. A copy of the ASIC Class Orders may be obtained at the
following website, www.legislation.gov.au. Financial services provided by Haitong International Securities (Singapore) Pte Ltd, Haitong International Securities Company Limited, and Haitong
International Securities (UK) Limited are regulated under foreign laws and regulatory requirements, which are different from the laws applying in Australia.

Notice to Indian investors: The research report is distributed by Haitong Securities India Private Limited (“HSIPL"), an Indian company and a Securities and Exchange Board of India (“SEBI") registered
Stock Broker, Merchant Banker and Research Analyst that, inter alia, produces and distributes research reports covering listed entities on the BSE Limited (“BSE”) and the National Stock Exchange of
India Limited (“NSE”) (collectively referred to as “Indian Exchanges”).

This research report is intended for the recipients only and may not be reproduced or redistributed without the written consent of an authorized signatory of HTISG.
Copyright: Haitong International Securities Group Limited 2019. All rights reserved.

http://equities.htisec.com/x/legal.html
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